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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

GHG emission from Top dairies equals 6.9 M passengers cars on road for an year 
JUN 30, 2020 

https://dairynews7x7.com/ghg-emission-from-top-dairies-equals-6-9-passengers-cars-on-road-for-an-year/ 

 
nstitute for agriculture and Trade policies 

released their document Milking the planet 

2020. This study reveals the contribution of 

various sectors on global greenhouse gas (GHG) 

emissions. 

Top 13 dairies in the world contributed to GHG 

more than fuel and fossil gas based industry in 

2017. The combined emissions of the top dair-

ies rose by 11% from 2015-2017. 

 

Tech saves the day for India’s leading dairy brands as lockdowns become new normal 
Jun 30, 2020 

https://economictimes.indiatimes.com/news/economy/agriculture/tech-saves-the-day-for-indias-leading-dairy-

brands-as-lockdowns-become-new-normal/articleshow/76707116.cms 

englauru / Hyderabad: When the Cen-

tre announced nationwide lockdown in 

the last week of March to contain the 

spread of Covid-19, it left several retailers en-

gaged in the supply of essential items nervous. 

RS Sodhi, the indefatigable managing director of 

Gujarat Cooperative Milk Marketing Federation, 

popular by its dairy brand Amul, was not one of 

them, though. “There will not be any problem,” 

he declared with an air of confidence, back 

then. And, he walked, or is still walking the talk 

as the lockdown has stretched beyond three-

weeks, and parts of India, including Mumbai, 

are still in a gridlock. 

Amul brand, along with GCMMF’s 18-member 

unions, touches the lives of 3.6 million farmers 

across about 18,700 villages of Gujarat. India's 

biggest dairy brand with one million plus retail 

touch points required an infrastructure that can 

support data-intensive and demanding work-

loads. The cooperative giant’s faith and steady 

investment in latest technology over the past 10 

years has helped it wither the lockdown storm 

with little or no pain to dairy farmers or con-

sumers. 

The diary giant says its modern servers help in 

tracking the milk supply chain where any delay 

in the processing of milk can hurt the quality of 

the end product. “We are probably the largest 

users of technology in the dairy system in the 

country. Right from procurement from farmers 

to touching the customers, it is completely 

touched by technology,” Sodhi told ET. 

The company invests between Rs 600 crore and 

Rs 800 crore every year on technology that en-

sures technology adoption from sourcing milk 

from farmers; shifting to coolers, chilling the 

milk and ensuring that the quality is maintained 
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and then shifting to tankers to reach out to con-

sumers. Technology is adopted in quality, online 

payment to farmers, and distribution manage-

ment system for vendors to book orders as well 

as adoption of enterprise resource planning 

software from SAP. 

“We do more than Rs 50,000 crore business 

every year, without technology you cannot be 

in the dairy industry,” said Sodhi. The dairy mo-

gul is using IBM’s latest servers to run its core 

operations and deliver milk and dairy products 

across the country. 

Technology has been helping Amul capture data 

points from the last Kirana store of the network 

and analyze varied datasets, IBM India Director 

(Systems) Viswanath Ramaswamy told ET. This 

helps the diary giant to tweak the production of 

a certain product in sync with the fluctuation in 

market demand, with ease. 

Over a period of time, many smart analytics 

tools have been added to the technology sup-

port infrastructure to effectively manage Amul's 

supply chain, said Ramaswamy. In the coming 

years, the cooperatives, like many consumer 

product companies, will see use of artificial in-

telligence in order to make better decisions, he 

added. 

Nandini, the second largest dairy brand after 

Amul, owned by the Karnataka Cooperative 

Milk Marketing Federation (KMF), is in the pro-

cess of a technology overhaul. “We are going in 

for the latest ERP technology in KMF and its 

units,” said BC Sateesh, managing director of 

KMF. Its member union Bamul in Bengaluru, for 

example, has adopted Oracle-based ERP. “Our 

district unions have been using their own soft-

ware, and some are switching to modern ones,” 

he said. Nandini has an annual turnover of 

about Rs 14,000 crore, and sources milk from 

about nine lakh farmers across about 254,000 

villages. 

KMF’s Mother Dairy unit in Bengaluru, Sateesh 

added, has cloud-based ERP, and all its new milk 

processing units are end-to-end automated 

with Siemens technology. Tech adoption, he 

said, has helped in uninterrupted supply to con-

sumers, while at the same time, farmers are re-

lieved their milk got marketed even in a lock-

down situation. 

Hyderabad-based private sector diary brand, 

Heritage Foods, is also investing big on technol-

ogy. A user of IBM infrastructure, its executive 

director Brahmani Nara said: “SAP integrated 

solution enables timely automated milk pay-

ments to village level suppliers. We have hon-

oured hassle-free 100% milk procurement and 

payments to farmers.” Technology, she added, 

has become the backbone in maintaining busi-

ness. During lockdown, the firm ensured door 

delivery of products, with leads captured using 

WhatsApp and social media.” 

According to her, milk transport vehicles are 

monitored through GPS Solutions to ensure 

they reach their destination in time and to 

maintain consistent quality. "Technology has 

become the backbone in maintaining business 

discipline and we were able to smoothly close 

our annual accounts in time and adhere to all 

compliances, despite relaxations by the Govern-

ment," she said 

 

 

 

 

 

 

 

 

 



Organised sector share in dairy targeted at 50% in next 5 years- Atul Chaturvedi 
JUN 29, 2020 

http://dairynews7x7.com/tag/dairy-development/ 

 
s per PTI the government is envisioning 

”Atmanirbhar Agriculture”by trans-

forming farmers into entrepreneurs. 

This will be done by providing investment op-

portunities and making India the food basket 

for the world. 

Animal Husbandry Secretary Atul Chaturvedi 

said no product is as fast moving as milk for a 

retailer. However, our per capita consumption 

of milk is still 394 gms per day . In the US and 

Europe is goes as high as 500-700 gms , he said. 

The aim of tge government is to raise market 

demand in the dairy sector to 290 million 

tonnes over the next five years.. Currently it is 

at 158 million tonnes. The share of the organ-

ised sector in milk processing is targeted to be 

raised to 50 per cent from present 30-35 per 

cent, he added. 

Highlighting measures taken to boost the ani-

mal husbandry sector, Chaturvedi said the gov-

ernment is giving one billion doses of vaccine in 

a year for Foot and Mouth Disease (FMD) which 

is a bigger drive than in any other country to en-

sure that cattle are disease-free.   

Besides, the government has undertaken ani-

mal tagging of five species through Pashu-

Aadhar. About 57 crore animals will have 

unique IDs over the next 1.5 years on digital 

platforms for mapping their parentage, breed 

and productivity. 

Other measures include improving cattle breeds 

through artificial insemination, IVF and surro-

gacy; and aiming to unleash rural entrepreneurs 

by growing better feed and fodder for animals. 

Several incentives have been announced like 

Dairy Infra Development Fund in 2018 and Ani-

mal Husbandry Infra Development Fund this 

month, he added. 

 

Creamline dairies launched Protein Plus milk 
JUN 29, 2020 

https://dairynews7x7.com/creamline-dairies-launched-protein-plus-milk/ 

 
reamline dairy products LTD (CDPL is a 

subsidiary of Godrej Agrovet Ltd. The 

company’ owned Jersey brand is availa-

ble in the states of Telangana, Andhra Pra-

desh,Tamilnadu, Kerala, Karnataka and parts of 

Maharashtra. 

CDPL has ten plants with a total turnover of Rs 

1160 Crores. The company has around 30% 

market share in value added products segment 

in their served market. As per Sh Raj Kanwar 

Singh , CEO, CDPL, the company is doing a sub-

stantial capital expenditure for consolidation. 

CDPL has identified three areas for investment. 

The first area is to install modern equipment to 

improve food safety and quality. The company 
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is also investing in de-bottlenecking of capacity 

expansion in some of their plants. Lastly the di-

rect to farmer and direct to retail infrastructure 

will be strengthened for more procurement and 

sales. 

CDPL has added three plants in the last 18-24 

months both therough acquisitions and creating 

greenfield projects. The company has seen a 

drop in sales by 20% due to closure of complete 

HORECA sector . 

R&D team of CDPL developed Protein Plus milk 

with 30% more protein than regular toned milk. 

Protein plus milk will be available at Rs 40 per 

500 ml SKU in Hyderabad market. CDPL is posi-

tioning this product to address the protein defi-

ciency in India. Initially the company has a ca-

pacity for processing 100000 LPD near Hydera-

bad. 

 

Milk powder imports will harm farmers: Dairy industry 
Jun 29 2020 07:49:56 PM 

https://www.daijiworld.com/news/newsDisplay.aspx?newsID=724969 

ew Delhi, Jun 29 (IANS): After the 

slump in demand for milk and milk 

products in the hotel, restaurant and 

cafe (HoReCa) segment amid the Covid-19 out-

break, the domestic dairy industry has started 

using surplus milk to prepare milk powder and 

butter. 

However, the government has decided to im-

port 10,000 tonnes of milk powder from abroad 

under the tariff rate quota. 

The dairy industry has opposed the move, call-

ing it untimely. Dairy traders say that import of 

milk powder will harm the farmers of the coun-

try. 

Managing director of Gujarat Co-operative Milk 

Marketing Federation (GCMMF), R.S. Sodhi, said 

the decision to import milk powder on cheaper 

duty is an untimely decision. 

"Due to reduced milk consumption, there is 15 

per cent more supply of milk than consumption. 

Most of the milk is being used to make milk 

powder and butter for which the market is al-

ready sluggish. Despite this, the government 

has allowed import of milk powder at a cheaper 

duty," he added. 

Milk consumption has reduced due to loss of 

business of the confectionery, canteens, hotels 

and restaurants due to the coronavirus pan-

demic. 

Radheshyam Dixit, Chairman of Ananda Dairy, 

said the demand for milk in the HoReCa seg-

ment is only 10.15 per cent as against its con-

sumption which is around 25 per cent. 

He said farmers were not getting adequate re-

turns on the milk sold by them and the decision 

to import milk powder will be disastrous for 

them. 

According to a June 23 notification by the Cen-

tral Board of Indirect Taxes and Customs, im-

port of 10,000 tonne of milk powder has been 

allowed under the tariff rate quota at 15 per 

cent import duty. 

Hotels, restaurants, canteens were closed when 

the entire country was under shutdown from 

March 25 to curb the outbreak of Coronavirus. 

Though open now, people still fear going to ho-

tels or restaurants. 

With the closure of educational institutions, 

canteens are still closed which has further re-

duced the consumption of milk in the country 

as compared to its supply. 
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310 thousand tonnes of Milk produced in Pulwama district during 2019 -20 
June 27, 2020 

https://kashmirreader.com/2020/06/27/310-thousand-tonnes-of-milk-produced-in-pulwama-district-during-2019-

20/ 

ULWAMA: District Development Com-

missioner Pulwama today visited various 

Automatic Milk Collection Centres 

(AMCCs) established all across Pulwama besides 

having a detailed review cum inspection of 

these centres on spot. 

On the occasion DDC said that Milk Production 

is the hallmark of Pulwama and source of liveli-

hood to hundreds of families. He said that Milk 

cooperatives in the district have been pivotal in 

enhancing the income of farmers and has at-

tracted educated youth towards this lucrative 

practice. 

While inspecting a diary farm run by a young 

entrepreneur in Pahoo, he said that the edu-

cated youth should come forward and avail the 

benefits of various Govt schemes regarding the 

dairy. He added that a revival in cooperative 

movement in milk would make the district Self 

reliant. 

DDC also interacted with the members of 

women Self Help Groups and advised them to 

adopt Safe and Sustainable Business Practices 

amid COVID-19 pandemic. 

The Automatic Milk Collection Centres have 

been established by Jammu& Kashmir Rural 

Livelihood Mission (UMEED) Pulwama. It is per-

tinent to mention that 32 Milk Collection Cen-

tres are being run by JKRLM(UMEED) Pulwama 

as an Alternative Livelihood Structure to women 

SHGs who have meager source of income. 

These AMCCs have been established under In-

novative Programme of UMEED J&K in 2016 and 

each center is being run by two computer 

knowing female operators. Each milk collection 

centre on an average collects approx. 1 -2 tons 

of milk every day with an average fat content of 

3.4 and average SNF 8.4. 

Pulwama is a leading producer of milk in J&K 

with the production of 310 thousand tonnes of 

milk in 2019-20. 

DDC was accompanied by District Coordinator 

UMEED and other concerned. 

 

 

Andhra Pradesh signing MOU with Amul for dairy development 
JUN 27, 2020 

https://dairynews7x7.com/andhra-pradesh-signing-mou-with-amul-for-dairy-development/ 

 
ndhra Pradesh government is con-

cerned about the farm gate prices for 

milk and sugarcane. Chief minister Sh Y 

S Jagan Mohan Reddy headed a review meeting 

to discuss about dairy development and sugar 

factories in the state. 

Mr Reddy asked the officials to sign an MOU 

with AMUL for the development of dairy sector 

by July 15th. The MOU would cover all aspects 

of dairy development and improvement in farm 

gate prices for milk in the state. 

The MOU will cover all the steps required for 

well being of the livestocks. It will also help in 

strengthening of cooperative sector to benefit 

the dairy farmers. The MOU will also cover de-

veloping better marketing facilities by putting 

modern technologies to use. 
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Police not allowing milk distribution in Chennai 
JUN 26, 2020 

https://dairynews7x7.com/police-not-allowing-milk-distribution-in-chennai/ 

 
Milk comes under essential products and ser-

vices category during Covid -19 period. All dairy 

personnels from farmers to salesmen are doing 

a great job like corona warriors. The govern-

ment instructed all the authorities to not to 

hamper milk supplies in any part of the country 

during the lockdown. 

The major private sector players supplying milk 

in Chennai are Thirumala, Heritage, Dodla and 

Jersey. These players have complained that the 

local police is harassing their personnels . The 

police is stopping them to supply and distribute 

milk. 

The police is asking for e passes which is taking 

6 days . The local police is not accepting these 

e-passes. In the absence of E passes , the dis-

tributors and company’s staff is unable to dis-

tribute milk. 

The companies are unable to distribute milk in 

the residential areas. There is no restrictions on 

vehicles carrying milk and milk products in the 

city. But in the absence of manpower at the dis-

tributor end, it is not possible to distribute milk 

. All companies have requested the authorities 

to allow dairy workers to distribute milk with 

their company’s authorised Identity cards. 

Over one and a half milk agents in the state 

have decided to stop sypplying milk to police 

houses in the state. It has been done against 

the harassment done by the police on these 

agents in the wake of newly imposed curfew. 

 

 

1 crore liters of milk delivered by Doodh Durronto to Delhi from Chittoor during the lock-

down 
JUN 26, 2020 

https://dairynews7x7.com/1-crore-liters-of-milk-delivered-by-doodh-durronto-to-delhi-from-chittoor-during-the-

lockdown/ 

 
outh Central Railway (SCR) launched their 

Doodh Duronto train service on March 

26 from Renigunta to Delhi. This train 

had provision of 6-8 Rail Milk tankers of 40000 

Liters each. The total capacity of this train was 

240000 to 320000 Litres per trip. 

This train made around 42 trips and transported 

1.04 crore litres of milk so far during the lock-

down period. Doodh Duronto trains runs non-

stop at an average speed of 110 KMph taking 36 

hours to reach Delhi from Renigunta . 

Gajana Mallya. GM SCR lauded the efforts of his 

team on the occassion of crossing 1 crore liters 

of supplies in 262 tankers. 
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Karnataka dairy brand launches Chyawanprash and Haldi ice cream. Internet is disgusted 
26, 2020 13:40 IST 

https://www.indiatoday.in/trending-news/story/karnataka-dairy-brand-launches-chyawanprash-and-haldi-ice-

cream-internet-is-disgusted-1692946-2020-06-26 

here is a high chance that you might 

find it difficult to digest this fact that we 

are about to tell you but it is actually 

true. A dairy brand in Karnataka has introduced 

two new flavours of ice cream "with ingredients 

to boost immunity" in the wake of the novel 

coronavirus outbreak. Turmeric and Chya-

wanprash are the two new flavours of ice cream 

that Dairy Day Plus launched last week. 

In a post on social media, the dairy brand said 

that the Haldi ice cream is loaded with the 

"goodness of pepper and honey" apart from 

turmeric of course. The Chyawanprash ice 

cream contains amla, dates and honey. The 

video showed workers packaging the ice cream 

in the factory. 

"Ice cream and healthy? We made it possible. 

Presenting, first time in India, Dairy Day PLUS 

ice creams with immunity-boosting Chya-

wanprash and Haldi. Pamper your kids, family 

and friends with sweet and strong delights. 

#Health is the new #cool," the dairy brand said 

in the caption of their post. 

 

Andhra Pradesh to sign MoU with Amul for development of dairy sector by July 15 
Jun 26, 2020, 21:38 PM IST 

https://zeenews.india.com/companies/andhra-pradesh-to-sign-mou-with-amul-for-development-of-dairy-sector-

by-july-15-2292155.html 

maravati: The Andhra Pradesh Govern-

ment will sign an MoU with Amul for 

the development of the dairy sector by 

July 15. According to state government officials, 

this will help the dairy farmers to get a better 

rate by bringing in better marketing facilities by 

putting modern technology to use. 

During a review meeting on dairy development 

and sugar factories in the cooperative sector in 

Amaravati on Friday, Chief Minister YS Jagan 

Mohan Reddy said all modalities for signing the 

MoU with Amul should be ready by July 15 be-

sides taking all steps for the dairy development 

which provides dairy farmers a better price. 

The Chief Minister has also asked the officials to 

prepare the guidelines for the MoU with coop-

erative giant Amul and added that steps should 

be taken for the wellbeing of livestock and 

strengthening cooperative sector to benefit 

dairy farmers. The officials apprised the Chief 

Minister of the previous conditions in the coop-

erative sector. 

During the review meeting on the cooperative 

sugar factories, the Chief Minister said that 

units should be revived and the officials should 

draft a plan and proposals for healthy sugar fac-

tories in the cooperative sector. 
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5 member ministerial committee to decide cow dung rates in Chhattisgarh 
JUN 26, 2020 

https://dairynews7x7.com/5-member-ministerial-committee-to-decide-cow-dung-rates-in-chhattisgarh/ 

 
hhattisgarh has done exemplary work 

under Narva,Garuva,Ghuruwa, Badi 

scheme . Under this scheme cow sheds 

were established in 2200 villages. 5000 more 

cowsheds will be established in the state in the 

next 2-3 months 

The state government is planning to make cow 

rearing sustainable in the state. Chief minister 

Bhupesh Bhagel will launch a scheme to buy-

back cow dung from the farmers on the festival 

of Hareli. The rates of cow dung for buying back 

will be fixed by a five member IAS team in the 

next eight days. 

Urban development department will be respon-

sible for the purchasing of cow dung from the 

farmers. . The department will convert this cow 

dung into vermi compost. Urban development 

department will also be responsible to prevent 

stray animals roaming in the cities. 

 

 

CAG Finally Auditing National Dairy Plan Despite Lack of Cooperation by NDDB 
25 June 2020 

https://www.moneylife.in/article/cag-finally-auditing-national-dairy-plan-despite-lack-of-cooperation-by-

nddb/60726.html 

 
he Comptroller & Auditor General (CAG) 

is finally auditing National Dairy Plan 

(Phase-I) implemented by National Dairy 

Development Board (NDDB), despite the long 

and stiff resistance put up by it. To put things in 

perspective, the CAG audit has been pending 

for 10 years, even after the Delhi High Court 

had issued a clear order a decade ago.  

NDP Phase 1 is a central sector scheme for a pe-

riod of 2011-12 to 2018-19. NDP Phase 1 was 

implemented with a total investment of about 

Rs2,242 crore comprising Rs1,584 crore as In-

ternational Development Association (IDA) 

credit, Rs176 crore as government of India 

share, Rs282 crore as share of end implement-

ing agencies (EIAs) that carried out the projects 

in participating states and Rs200 crore by NDDB 

and its subsidiaries for providing technical and 

implementation support to the project. "Fund-

ing will be through a line of credit from the IDA, 

which along with the share of the government 

of India will flow from DADF to NDDB and in 

turn to eligible EIAs," says NDDB on its portal.  

Interestingly, while an audit of the National 

Dairy Plan has begun, NDDB itself and its sub-

sidiaries, continue to escape CAG scrutiny by 

one strategy or the other. In fact, this resistance 

has been on for well over a decade.  

Consequently, NDDB’s subsidiaries also escape 

scrutiny despite the many controversies and 

questions over use or misuse of funds that have 

been reported by Moneylife over the past year 

or more (see list at the bottom of this article).  

As recently as 9 May 2020, someone has sent a 

detailed complaint to the CAG alleging major 
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corruption and the need for a comprehensive 

audit for the board and its subsidiaries. Will it 

happen? The sage of NDDB’s resistance and the 

powerful connections that allow it evade scru-

tiny are clear from the sequence below.   

On 27 January 2010, justice Sanjiv Khanna’s or-

der stated, "The World Bank disbursed and 

made funds available to the central government 

and thereafter grants were made by the central 

government from the consolidated funds of In-

dia (CFI) to the petitioner (NDDB). 

The immediate source of the funds was the CFI 

though funds may have originated from and 

could be traced to the World Bank. As per the 

tripartite agreement accepted by the NDDB, the 

funds or grants had come and were made avail-

able from the CFI. These loans or grants were 

under section 24 of the NDDB Act. In these cir-

cumstances, Section 14 (2) of the CAG Act 

would be applicable, if the total amount of 

grant from loan from the CFI exceeded Rs1 

crore. Admitted position is that total disburse-

ments made to NDDB from the CFI exceeded 

Rs1 crore." 

During the hearing, CAG had submitted a letter 

stating that no useful purpose would be served 

in auditing old accounts for the period 1987 to 

1994 at this stage, and therefore, it was not in-

terested in the said audit. 

On 28 December 2018, the union ministry of ag-

riculture and farmers welfare had conceded 

that CAG can audit NDDB but had not done 

so.  Professor Manoj Kumar Jha, member of 

Parliament (MP) from Rajya Sabha had raised a 

question about whether CAG has jurisdiction 

and the right to carry out audit of NDDB and 

whether any audit has actually been carried 

out. In response to this, Mr Krishna Raj, minister 

of state agriculture and farmers welfare had 

confirmed that NDDB could be audited. It didn’t 

happen.  

Interestingly, there is a news report from 2013, 

which says the union agriculture ministry had 

asked the CAG to hold in abeyance its proposed 

audit of NDDB accounts for the years 1988-89 

and 1995-96 pending legal clarifications.   

In this report, quoting sources from NDDB, the 

Business Standard says, “On 6 June 2013, the 

then minister for animal husbandry and dairy-

ing, Raghuvansh Prasad Singh had given clear-

ance to the CAG for auditing the NDDB accounts 

despite objections raised by the board on the 

ground that no provision for CAG audit existed 

in the relevant act of Parliament.”  

Prof Jha had also asked whether the govern-

ment's Dairy Infrastructure Development Fund 

with an outlay of more than Rs8,000 crore be-

ing implemented by NDDB since 2016, was also 

being duly audited by CAG.  

The minister in her response stated, "Govern-

ment vide letter dated 18 December 2018 has 

requested CAG to consider auditing of the ac-

counts of NDDB in National Dairy Plan (Phase-I) 

after closure of the Scheme in November 

2019."      

 

Government allows 10000 MT of SMP imports at 15% duty: A farmer’s nightmare 
JUN 25, 2020 

https://dairynews7x7.com/government-allows-10000-mt-of-smp-imports-at-15-duty-a-farmers-nightmare/ 

ndian dairy sector is struggling with poor 

demand , excess milk and huge stocks of 

SMP and butter due to the lockdown . The 

milk prices are already prevailing at almost 15-

20 % below the usual rates of summer period. 

At this moment, centre’s decision allowing milk 

powder imports under Tariff Rate Quota (TRQ) 

looks nothing less than a farmer’s nighmare. 

In a notification on Tuesday, June 23, the Union 

Ministry of Finance exempted imports of milk 

and cream in powder, granules or in other solid 

forms into India under the TRQ quantity. The 

notification allows 10,000 tonnes of imports for 
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the fiscal with 15 per cent tariff on imported 

quantity. 

Earlier, in a notification dated June 30, 2017, 

the Tariff Rate Quota (TRQ) of 10,000 mt was 

fixed at 15 per cent tariff rate. But in February 

this year , this provision was deleted from the 

notification. But now with the latest notification 

on Tuesday, the status quo ante has been re-

stored. 

Government agencies like State Trading Corpo-

ration, National Dairy Development Board 

(NDDB), National Cooperative Dairy Federation 

(NFDF), Nafed, etc are only allowed import. 

Currently the prices of SMP in global market are 

in the range of Rs 170-185 per kgs. One could 

easily get imported SMP within Rs 200 per kgs 

inclusive of duty. The chances of government 

agencies importing at this moment appears to 

be dim. However the message which is going to 

the farmers ,industry and commodity market is 

not encouraging. 

The timing of this decision is really bad. This is 

the time when the industry requires motivation 

and encouragement from the government. Such 

decisions break the hope of the MSME to get 

better rates for their huge stocks of SMP. 

Industry Speaks 

As per Sh Rahul Kumar MD Lactalis, this deci-

sion would discourage the industry to not to 

take excess milk from the farmers . All dairies 

have shown great resilience by accepting excess 

milk during the lockdown. The dairies did so 

even under financial pressure and converted ex-

cess milk into commodities without any govern-

ment support. 

Sh R S Sodhi, MD Amul said there is a huge un-

sold stocks of SMP and white butter . The GOI is 

already giving interest subvention to coopera-

tives. This import will crash the SMP market by 

Rs 80-Rs 90 per kg . Which would result in de-

cline in milk price by Rs 7-8 per ltr to the milk 

producers. We don’t understand what’s the 

need of cheap SMP import at this juncture. To-

day milk producers are crying for drastic decline 

in milk procurement price and demand due to 

Lockdown all over the country. 

As per Sh Dilip Rath NDDB 10,000 tonnes SMP 

represents a minuscule 0.059% of milk produc-

tion in India during 2018-19. “The provision of 

this small window of TRQ will enable GoI to 

have the option of restoring to strategic import 

to stabilise the domestic market. 

As per Sh Devendra Shah, Chairman, Parag’ Milk 

Foods, “The quantity allowed is negligible. But 

under ample supplies in the market, this will 

only add to the farmers’ woes with a weakened 

price sentiment. Second, in stead of opening 

imports, the government should have incentiv-

ised the exports so as to benefit the farmers.” 

 

 

Rs 15000 Crore Animal husbandry infrastructure fund approved by the cabinet 
JUN 25, 2020 

https://dairynews7x7.com/rs-15000-crore-animal-husbandry-infrastructure-fund-approved-by-the-cabinet/ 

he Cabinet Committee on Economic Af-

fairs, has approved setting up of Animal 

Husbandry Infrastructure Development 

Fund worth Rs. 15000 crore. Atma Nirbhar Bha-

rat stimulus package was having this fund for 

the dairy sector.. 

Government has been implementing several 

schemes for incentivizing the investment made 

by dairy cooperative sector for development of 

dairy infrastructure. Government realizes that 

even Private companies also need to be incen-

tivized for their involvement in processing and 

value addition infrastructure. AHIDF would facil-

itate much needed incentivisation of invest-

ments in establishment of infrastructure for 

dairy and meat processing. This would cover es-

tablishment of animal feed plant in the private 

sector also. The eligible beneficiaries would be 
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Farmer Producer Organizations (FPOs), MSMEs, 

Section 8 Companies and Private Companies. 

The scheme would also cover entrepreneur 

with minimum 10% margin money contribution 

by them. Schedule banks will provide the bal-

ance 90% loan portion.. 

Government of India will provide 3% interest 

subvention to eligible beneficiaries. There will 

be 2 years moratorium period for principal loan 

amount and 6 years repayment period thereaf-

ter. 

Private sector Inclusion :Government of India 

would also set up Credit Guarantee Fund of Rs 

750 crore. Nabarad will be managing this fund. 

Guarantee Coverage would be upto 25% of 

Credit facility of borrower. 

There is huge potential waiting to be unlocked 

in investment through private sector. The INR 

15,000 cr. Such investments in processing and 

value addition infrastructure by eligible benefi-

ciaries would also promote export of these 

value added commodities. 

Since, almost 50-60% of final value of dairy out-

put in India flows back to farmers. This way 

growth in this sector can have significant direct 

impact on farmer’s income. Thus, investment 

incentivization in AHIDF would leverage 7 times 

private investment . It would also motivate 

farmers to invest more on inputs thereby driv-

ing higher productivity leading to increase in 

their income. The measures approved today 

through AHIDF would also help in direct and in-

direct livelihood creation for 35 lakh. 

 

Gujarat: Racket selling adulterated milk busted in Panchmahals 
June 25, 2020 6:10:47 am 

https://indianexpress.com/article/india/gujarat-racket-selling-adulterated-milk-busted-in-panchmahals-6475046/ 

 racket selling adulterated milk was 

busted by the food safety department 

in Sehra taluka of Panchmahals on 

Tuesday. 

Acting on a tip off, a team led by the Sehra mu-

nicipality sanitary inspector raided Kanhaiya 

dairy near the Sehra Lunawada highway where 

milk was found to be adulterated with urea and 

oil, officials said. The shop and the factory, run 

from the same rented premise by Dilip Parmar 

who lived on the floor above, have been sealed 

until further notice. 

After preliminary investigations, officials said 

Parmar started his milk business nine months 

ago and acquired raw milk from dairy farmers 

and sold it from his shop at a profitable margin. 

However, for the past few months, due to 

the Covid-19 lockdown, he was allegedly facing 

financial crisis, following which he started adul-

terating the milk to be able to sell more than he 

bought from the farmers, officials stated. 

The inspection team seized two sacks of urea, 

15 pouches of empty milk, refined oil bottles 

and a mixer grinder. “We raided the place 

based on proper information. We have sent a 

sample for further testing to quantify the exact 

amount of urea used in each pouch of milk. Hu-

mans react to the consumption of urea depend-

ing on the amount consumed. It can lead to irri-

tation, nausea, etc. High concentration in blood 

can also be life threatening,” said Jitendra 

Rathod, Sehra municipality sanitary inspector. 

A formal police complaint is yet to be regis-

tered. District Food Safety Officer Raunak 

Mehra said, “The samples have been sent for 

testing. A report has been submitted by the 

sanitary inspector but as per protocols a formal 

complaint can only be filed after the test results 

are received.” 
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Cargill eyes Rs 8500 Crore Indian chocolate market with an Indian partner 
JUN 24, 2020 

https://dairynews7x7.com/cargill-eyes-rs-8500-crore-indian-chocolate-market-with-an-indian-partner/ 

 
he US Commodity giant Cargill unveiled 

its plan to set up a 10000 TPA chocolate 

manufacturing unit in western India. 

Cargill is planning to serve the Asian market 

from its Indian operations in the future. 

The size of the Asia pacific Cocoa and chocolate 

market was US$ 27.1 billion in 2018 and is ex-

pected to reach USD 30.3 B by 2023. The 

amount of cocoa defines the category of choco-

late .Milk chocolate has the highest share of 

50% of all chocolate consumption but they con-

tain only 10% cocoa. Conversely the dark choco-

late category has more than 60% cocoa in it. 

Francesca Kleemans MD, Cargill Cocoa and 

Chocolate Asia-pacific did not divulge the name 

of Indian partner. She told that with low per 

capita consumption and high population, India 

offers a great growth potential in this category. 

Cargill is world’s second largest chocolate man-

ufacturer in the world. 

Cargill will be developing the innovative range 

of unique chocolate products at their R&D cen-

ters at Singapore, Shanghai and Gurugram. Cur-

rently, India has a total chocolate market of 

more than USD 1.5 Billion. Mondelez, Nestle, 

Amul and ITC are amongst the major players in 

chocolate. The premium segment is 10-12 % of 

the chocolate markets and shows an upward 

trend. 

  

Dairy sector is Waiting for the dust to settle – Rabo Bank Q2 report 
JUN 24, 2020 

https://dairynews7x7.com/dairy-sector-is-waiting-for-the-dust-to-settle-rabo-bank-q2-report/ 

 
ockdowns have destroyed dairy de-

mands and created huge imbalances in 

dairy markets. The heightened retail 

sales and lower foodservice sales will reach to 

an equilibrium . However it will take time be-

fore returning to normal balance especially in 

food service sales. 

“Government aid and market support will also 

reduce and, once this occurs, market funda-

mentals will again take hold.” 

Michael Harvey told that expanding global sup-

ply and economic recession would further hin-

der the speed of recovery in dairy markets. We 

also anticipate much of the world will emerge 

from the Covid-19 lockdowns into economic re-

cession with slower growth . This would be 

weighing on domestic demand as well as curb-

ing import demand in many regions.” 

“The big-7 dairy regions will show an increase in 

milk production by 1% in the second half of 

2020. These regions comprise of US, EU, Brazil, 

Argentina, Uruguay, New Zealand & Australia. 

This increase will happen despite of weather-re-

lated issues, lower milk prices and efforts to 

bring supply back in balance with demand. 
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China’s dairy imports between January and 

April were higher than anticipated. However, an 

overall import demand fall by 15 per cent in 

2020 year-on-year is expected. 

The world’s largest dairy import market will be 

more absent in the world market in coming 

month due to above average inventory levels, 

sluggish demand and growing domestic produc-

tion. 

 

Goa dairy farmers say no to Chinese Milk testing Machines 
JUN 24, 2020 

https://dairynews7x7.com/goa-dairy-farmers-say-no-to-chinese-milk-testing-machines/ 

here has been a standoff between In-

dian and Chinese armies in Galwan val-

ley since May 5.This has reinforced the 

Opposing Chinese products campaign in India 

further. The Goa Dairy farmers on Tuesday op-

posed the Chinese make milk testing machines 

supplied by the State government. 

The farmers told that boycotting the Chinese 

milk testing machines is also part of the cam-

paign on relinquishing Chinese products. Goa 

Dairy farmer Sanjeev Cuncolienkar along with 

Bhartiya Kisan Sang Goa Pradesh Secretary 

Shrirang Zamble made this demand. 

This situation occurred after Goa dairy procured 

two Chinese machines in anticipation of poor 

performance of the existing machines . How-

ever the farmers objected to it and questioned 

the authorities on their assessment of available 

machines without installing them. The farmers 

asked the state government to scrap any deal 

with Chinese Supplier for any dairy related pur-

chase. 

 

 

India's Amul sees gains from increased marketing spend during lockdown 
24 June 2020 

https://www.warc.com/newsandopinion/news/indias-amul-sees-gains-from-increased-marketing-spend-during-

lockdown/43768 

airy products brand Amul doubled its 

marketing spend across media during 

the lockdown in India and is now re-

porting gains over rivals in sales, brand building 

and top of the mind recall with consumers. 

Speaking to the Economic Times’ Brand Equity, 

RS Sodhi, managing director, Amul said the 

brand didn’t see the logic in ceasing advertising 

efforts. 

“For us, brand building is like long-term asset 

building and not just a sales pitch. More im-

portantly, advertising is another form of com-

munication with the consumer, and for us, they 

are family. So if a family member is distressed, 

we should communicate more, rather than 

less,” he added. 

According to TAM Adex data, during the months 

of April and May 2020, Amul’s ad volumes wit-

nessed a threefold (316%) increase over the 

corresponding period last year. Between April 

and May, Amul’s ad volumes went up by almost 

21%. The brand dominated with over 87% of 

share of voice in six out of 12 categories it oper-

ates in. 

“After we upped the spending, it was clear that 

families were watching TV together. And just a 

week after, we hit a jackpot when ‘Ramayan’ 

and ‘Mahabharat’ came back on Doordarshan. 

We immediately grabbed the sponsorship deal,” 

Sodhi said. “We knew it would get good viewer-

ship, but we never anticipated such a response. 

We got 10 times more viewership than the In-

dian Premier League, at one tenth of the cost.” 
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Crucially, the company ensured that supply was 

uninterrupted, by incentivising supply chain 

partners during the disruption. “During the 80 

days of lockdown, we have given Rs 11,000 

crore (US$1.45m) cash to our farmers. Our milk 

procurement was also up by 17%, and there 

was a 30-40% increase in sale of milk, butter, 

paneer and cheese,” said Sodhi. 

This helped the company not only maintain its 

advertising blitzes but also meet the surge in 

consumer demand during lockdown, as Indians 

were stuck at home. The jump in household de-

mand helped the company offset losses in the 

HORECA (hotels, restaurants and catering) seg-

ment. 

Amul has also tapped into rising consumer 

awareness towards health and nutrition prod-

ucts, thanks to the pandemic. In tandem with 

increasing demand for turmeric milk among 

customers, it launched ‘Ginger’ and ‘Tulsi’ 

milk variants in mid-June - ayurvedic drinks 

touted to boost immunity.  

 

Gujarat: Dairy owner ‘thrashed’ over mask penalty 
Jun 24, 2020 

https://timesofindia.indiatimes.com/city/rajkot/dairy-owner-thrashed-over-mask-penalty/arti-

cleshow/76539182.cms 

ALANPUR: Aravalli district superinten-

dent of police (SP) has ordered an in-

quiry after video of a dairy owner being 

thrashed by a constable in Bayad town went vi-

ral on Tuesday.  

The dairy owner Jagdish Pandit had allegedly re-

fused to pay Rs 200 penalty for not wearing 

mask in his shop and an altercation erupted be-

tween him the cop. Sources said that Pandit as 

adamant on not paying the penalty or wearing 

the mask. Later, he reportedly dished out coins 

of Rs 10 to pay the fine, which enraged the cop 

further. 

Talking to TOI, Aravalli SP Mayur Patil said, “I 

have ordered deputy superintendent of police 

Bharat Pasiya to conduct an inquiry and submit 

a report with two-three days. Further action will 

be taken based on the report and extent of 

provocation.” 

The incident was captured in the CCTV camera 

installed in Pandit’s shop. 

 

Milkbasket raises fresh $5.5 million in funding led by Inflection Point Ventures 
June 23, 2020 2:01 AM 

https://www.financialexpress.com/industry/sme/milkbasket-raises-fresh-5-5-million-in-funding-led-by-inflection-

point-ventures/2000057/#:~:text=Milkbasket%20has%20raised%20a%20fresh,the%20com-

pany%20said%20on%20Monday. 

he funds will be used to scale up busi-

ness operations and meet any unfore-

seen Covid-19-related expenses. The 

company currently operates in six cities, includ-

ing Hyderabad, Bengaluru and Noida. 

Milkbasket has raised a fresh $5.5 million in 

funding led by Inflection Point Ventures. The in-

vestment, which is a part of the firm’s series B 

round of financing, also saw participation from 

existing investors, the company said on Mon-

day. 

The funds will be used to scale up business op-

erations and meet any unforeseen Covid-19-re-

lated expenses. The company currently oper-

ates in six cities, including Hyderabad, Benga-

luru and Noida. 

The latest funding takes the company’s total 

fund count to nearly $40 million. 
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As people stay confined to their houses to 

check the spread of the virus, e-grocers and 

kirana stores across the country have kept the 

household basket of essentials stocked up. 

Milkbasket claims to serve over 1,30,000 house-

holds with an offering of more than 9,000 prod-

ucts across categories like fruits & vegetables, 

dairy, bakery and FMCG segments. 

“This is probably our last fundraise on our path 

to profitability that we target to achieve in 

2020. Our Gurgaon, Noida and Bengaluru oper-

ations are already breaking-even with other cit-

ies on an accelerated track. These funds will 

provide a further boost to our efforts to achieve 

the same and necessary buffers to deal with any 

eventualities,” said co-founder and CEO Anant 

Goel. 

In a recent interview to FE, Goel said that the 

firm’s path to profitability has accelerated basis 

the increase in demand over the last couple of 

months. Daily demand on the platform has set-

tled at about 1.7-1.8 times higher compared to 

the pre-Covid days. 

Founded in 2015, the company launched ser-

vices like MbBulk and SCO (Senior Citizens Only) 

helpline across multiple cities to help people 

sustain the lockdown without venturing out for 

groceries. 

 

 

 

Amul doubled its Ad budget during lock down to triple its Ad volumes 
JUN 23, 2020 

https://dairynews7x7.com/amul-doubled-its-ad-budget-during-lock-down-to-triple-its-ad-volumes/ 

 
dvertising is a virtual mode of commu-

nication with your client. Amul is 

known for its very strong media strat-

egy and effective communication through ad-

vertising. Amul decided to increase its commu-

nication with consumers which were under dis-

tress due to lockdown period. 

Mr R S Sodhi MD Amul called up his team and 

asked them to explore good deals and commit-

ted double the budget for media spend . Most 

of media vehicles grabbed the deal and offered 

Amul visibility at prime spots in their respective 

mediums. 

As per TAM Adex data , Amul’s ad volumes wit-

nessed three folds (316%) increase over the cor-

responding period last year. This way Amul tre-

bled its ad volumes by doubling its ad budget 

during April and My 2020. 

Amul’s ad volume increase by 21% during April 

to May. Amul dominated the ad volumes by 

over 87% of share of voice in six out of 12 cate-

gories it operates in— ‘Sweets/Other Milk Prod-

ucts’, ‘Milk’, ‘Milk Powder/Condensed Milk’, 

‘Ready To Eat Food’, ‘Butter/Margarine’ and 

‘Cheese/Cheese Spreads’. 

Amul was very sure that families will watch TV 

together during the lockdown. At the same time 

‘Ramayan’ and ‘Mahabharat’ came back on 

Doordarshan. Amul immediately grabbed the 

sponsorship deal. These serials alone gave 10 

times more viewership than the Indian Premier 

League (IPL), at one tenth of the cost to Amul. 
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Dakshina Kannada Union reduces procurement price by Re1/liter 
JUN 22, 2020 

https://dairynews7x7.com/dakshina-kannada-union-reduces-procurement-price-by-re1-liter/ 

 
he sale of milk and milk-based products 

has been impacted negatively in recent 

rimes. This has led the Dakshina Kan-

nada Cooperative Milk Producers Union to re-

duce the procurement price of milk by Re 1. 

The farmers in thus union will be getting Rs 

28.67 a liter for the milk from June 21. As per 

the president DKMU, other milk unions under 

KMF have reduced prices between Rs 2.20 to Rs 

4.70 per liter. 

DKMU is collecting around 5 lakh liters per day 

of milk from UDUPI districts. The demand of 

milk and milk products in market has been re-

duced by 25 per cent during Covid times. This 

has led to a reduction in turnover of the union 

by Rs 50 crores in last three months. In financial 

year 2020-21 the Union is anticipating a loss of 

Rs 20 Crores also. 

KMF is likely to have 15000 MT of SMP by Sep-

tember. DKA itself is converting around 1.22 

lakh litres per day into milk powder by incurring 

a cost of Rs 11.37 per kg of SMP. 

The prices of SMP has been dropped down from 

Rs 340 to a kg to Rs 160 per kg. The total pro-

duction of milk in Karnataka is around 86.73 

lakh litres per day but the demand is close to 40 

lakh litres only. The remaining milk is getting 

converted into SMP and butter. 

 

US based DFC committed RS 76 Crores to Milk Mantra 
JUN 21, 2020 

https://dairynews7x7.com/us-based-dfc-committed-rs-76-crores-to-milk-mantra/ 

 
ormer director of Tetley, Srikumar Misra 

and Rashima Misra founded Milk Mantra 

in 2009. The compnay started its opera-

tions in 2012. The company collects milk from 

around 60,000 farmers. The turnover of the 

company is around Rs 220 crores with a cus-

tomer base of close to 300000 on daily basis. 

The company operates in the states of Odisha, 

West Bengal and Jharkhand. Milk Mantra on Fri-

day said US International Development Finance 

Corporation (DFC) has committed USD 10 mil-

lion. This commitment is for structured debt fi-

nancing to the company. DFC has also approved 

Rs 2.8 crores for company’s agriculture exten-

sion services and ethical milk sourcing pro-

gramme. 

The main focus of this would be to build Milk 

Mantra’s digital financial services platform for 

its network of farmers. This platform will drive 

financial inclusion for women farmers. There 

are nearly 100 million dairy farmers in India 

with a significant proportion being women. 

Milk Mantra has already raised USD 25 million 

in venture capital funding over four rounds. 

Eight Roads (previously Fidelity Growth Part-

ners), Neev Fund, and Aavishkar VC are 

amongst the initial investors. In COVID times, 
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this funding will act as a silver lining for other 

private dairy players. 

 

 

Dakshina Kannada Milk Union reduces procurement price by ₹1/litre 
Published on June 20, 2020 

https://www.thehindubusinessline.com/news/dakshina-kannada-milk-union-reduces-procurement-price-by-1li-

tre/article31877647.ece 

ith the sales of milk and other re-

lated products falling by 25 per cent 

in the last three months due to 

Covid-19 and the subsequent lockdown in the 

country, the Dakshina Kannada Cooperative 

Milk Producers’ Union Ltd has decided to re-

duce the procurement price from farmers by ₹1 

a litre. 

''Cow, Ganga, Gita’ identity of India: UP minister 

20 JUNE 2020  Last Updated at 3:44 PM 

https://www.out-

lookindia.com/newsscroll/cow-ganga-gita-iden-

tity-of-india-up-minister/1872070 

Lucknow, Jun 20 (PTI) Uttar Pradesh cabinet 

minister Laxmi Narayan Chaudhary on Saturday 

asserted that ‘the cow, Ganga and Gita’ are the 

identity of India and it is because of these three 

entities that the country became a world 

leader. 

He also accused the previous governments of 

not making any efforts to stop cow slaughter in 

the state. 

"The cow, Ganga and Gita are the identity of In-

dia. It is because of them that India became a 

vishwa guru (world leader),” Chaudhary, who is 

the state’s dairy development, animal hus-

bandry and fisheries minister, told PTI. 

“When there were no buffaloes in our country, 

there were only cows. Even doctors say that af-

ter mother''s milk, it is the milk of an Indian cow 

which is the best for a newborn baby," he 

added. 

On the need for a stringent law to protect cows 

and prevent their slaughter, Chaudhary, while 

referring to draft of the Uttar Pradesh Cabinet 

Cow Slaughter Prevention (Amendment) Ordi-

nance, 2020 said, "There were a large number 

of cases of cow slaughter during the tenure of 

previous governments. But they did little to 

curb the crime." 

"Earlier, it was a bailable offence and barely 

within a couple of days, the accused persons 

could get bail," he said. 

The minister, however, stressed that the ordi-

nance was not targeted towards any particular 

religion. 

"This step of the UP government cannot be 

linked to any particular religion. This is a matter 

of cow protection, belief and health. I had once 

seen 30 cows loaded in a truck and by the time 

they were rescued, three had died. Cow slaugh-

ter is a heinous crime. We had to bring this ordi-

nance, so that cow slaughter comes to an end," 

he said. 

On June 9, the Uttar Pradesh government ap-

proved the draft ordinance, providing a maxi-

mum rigorous imprisonment of 10 years and a 

fine up to Rs 5 lakh to protect cows and prevent 

their slaughter. 

For the first offence, a person can be given a 

rigorous punishment of one to seven years with 

a fine ranging from Rs 1 lakh to Rs 3 lakh. For 

the second offence, the person can be awarded 

10-year rigorous imprisonment with a fine up to 

Rs 5 lakh, the state government said. 

The state cabinet had cleared the draft of the 

ordinance at a meeting chaired by Chief Minis-

ter Yogi Adityanath. 

The ordinance aims at making the existing law 

(Uttar Pradesh Prevention of Cow Slaughter Act, 
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1955) more robust and effective and to com-

pletely stop the incidents pertaining to cow 

slaughter, the UP government statement had 

said. 

In case of the illegal transportation of cows and 

other bovines, the driver, operator and the 

owner of the vehicle shall be charged under the 

new Act, unless proven that the transportation 

was done without the owner''s knowledge by 

someone else for committing the crime. 

The Uttar Pradesh Prevention of Cow Slaughter 

Act, 1955 was implemented in the state on Jan-

uary 6, 1956. The Act was amended in 1958, 

1961, 1979 and 2002. The rules were amended 

in 1964 and 1979. 

"However, certain loopholes continued to re-

main due to which the Act could not be effec-

tively implemented as per the public sentiment 

and complaints of illegal cow slaughter and 

transportation of cattle were received," the 

statement said. 

"In the 1955 Act, there is a provision of maxi-

mum seven years of punishment in incidents of 

cow slaughter. People getting bail in such inci-

dents were also increasing. Incidents of people 

involving in the incident after getting bail from 

the court were coming to the fore," it said. 

"Keeping these reasons in mind, and respecting 

the public sentiment, it became necessary that 

the Act be strengthened, and made more ro-

bust and effective,” it added. PTI NAV RHL 

 

Dairy Day Plus : Immunity boosters enters Ice creams 
JUN 19, 2020 

https://dairynews7x7.com/dairy-day-plus-immunity-boosters-enters-ice-creams/ 

 
airy Day ice creams is amongst the top 

10 Ice cream brand in India. It has a 

strong footprint in Maharashtra, Goa, 

Puducherry,Telangana,AP, Tamilnadu and Kar-

nataka. Dairy day launched a new category 

Dairy Day Plus especially made out of immunity 

boosting inputs. 

Dairy day would probably the first ice cream 

company in the world to launch ice creams in 

Haldi and Chyawanprash flavor. health and nu-

trition are becoming the key elements of the 

latest consumer trends. Immunity is at the core 

of perceptual map of every consumer while pur-

chasing any food product. Dairy Day ice cream 

has developed these products at their central 

R&D facility at Bengaluru. 

The developed flavors are well in line with the 

ongoing consumer trends. Haldi flavored variant 

offers benefits of Haldi, pepper and honey. The 

chyawanprash variant will be offering benefits 

of Amla, dates and honey. There is no use of ar-

tificial flavors or colors while making these two 

variants . 

Dairy Day ice cream produces around 1.4 lakh li-

tres per day of ice cream at two of their plants 

in over 2 lakh sqft area. The new range is availa-

ble for Rs 20 for a 60 ml cup and 700 ml take 

home pack for Rs 199. The company has 150 

products in 30 flavors and are available at 

30000 retail outlets in different states. 

 

D 

https://dairynews7x7.com/dairy-day-plus-immunity-boosters-enters-ice-creams/
https://dairynews7x7.com/dairy-day-plus-immunity-boosters-enters-ice-creams/


Is Almond milk most resource intensive amongst plant based category ? 
JUN 18, 2020 

https://dairynews7x7.com/is-almond-milk-most-resource-intensive-amongst-plant-based-category/ 

 
he whole world is becoming environ-

mental friendly and COVID will make 

many more joining this movement soon. 

People in the west have already begun to shift 

to plant based alternatives from dairy milk. In 

USA consumption of almond milk has grown by 

over 250% in last 5 years. It has led to closure of 

a few large dairies including Borden Dairy and 

Dean Foods. 

Oxford has done a research on water, carbon 

emissions and land use footprint for dairy as 

well as dairy alternatives. The studies clearly 

showed higher environmental foot print of dairy 

based milk as compared to plant alternatives. 

The study also showed that Almond milk is the 

most resource-intensive amongst the plant 

based milks. 

200 ml of almond milk requires 74 litres of wa-

ter which is equivalent to water used during 

shower. Almond milk has a much higher foot-

print than soy and oat milk and it also impacts 

the natural eco system too. In some parts of the 

USA high mortality of bees were attributed to 

high usage of pesticides on almonds over which 

the bees pollinate. California almond farming 

has a market share of 80% of the world’s al-

mond and hence stand as a strong industrial 

lobby against such complaints. 

 

Epigamia launches 100% plant based yogurt line 
JUN 18, 2020 

https://dairynews7x7.com/epigamia-launches-100-plant-based-yogurt-line/ 

pigamia brand is synonymous to greek 

yogurt and smoothies in Indian market. 

The brand has now diversified its prod-

uct portfolio in 100% plant based yogurt line us-

ing coconut milk. As per CEO of Epigamia Mr 

Rohan Mirchandani, the current launch took 

months of hard work in product development 

.All dairy companies are looking at emerging de-

mand in dairy alternative segment. This seg-

ment mainly comprise of plant based substitute 

for dairy products. 

Epigamia has introduced this new plant based 

yogurt in two flavors as unsweetened and coco-

nut jaggery. It will be the first 100% plant based 

product launch by the Indian greek yogurt 

brand . The product is free from any preserva-

tive. 

The product will be available at company’s own 

e commerce website in the cities of Mumbai, 

Bangalore,Delhi,Gurgaon, Chennai and Hydera-

bad. 

Dairy is well-known to be a carbon-intensive 

food. Globally, the dairy industry is responsible 
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for 4% of all human-caused greenhouse gas 

emissions, mostly in the form of methane due 

to the raising of cows. In comparison, the entire 

aviation sector contributes 2% of global green-

house gas emissions.  

Epigamis is also taking steps in reducing the en-

vironmental stress by using recyclable packag-

ing for these new variants. Epigamia has joined 

hands with Recykal to collect back the packag-

ing used and recycle it. 

 

Bengaluru: Dairy Day announces new immune-boosting ice cream range, 'Dairy Day PLUS' 
Jun 18 2020 07:03:23 PM 

http://www.daijiworld.com/news/newsDisplay.aspx?newsID=721046 

engaluru, Jun 18: Dairy Day, a top 10 

ice cream brand in India, with an exten-

sive presence in Karnataka, Tamil Nadu, 

Andhra Pradesh, Telangana, Maharashtra, Goa 

and Pondicherry on Thursday, June 18 an-

nounced the launch of Dairy Day PLUS, a unique 

range of Ice Creams having immunity boosting 

ingredients. 

Dairy Day PLUS is a range of Ice Cream variants 

that retains all the goodness of Dairy Day with 

added special proven ingredients to boost im-

munity, which is need of the hour. The Dairy 

Day PLUS range will initially see two new fla-

vours namely, Haldi (Turmeric) ice cream and 

Chyawanprash ice cream. The food industry is 

undergoing unprecedented changes, with con-

sumers seeking healthy and immune-boosting 

products. The Dairy Day PLUS range of ice 

creams taps into these emerging trends and will 

deliver products with outstanding taste manu-

factured in a safe and hygienic manner. 

All the products by Dairy Day are innovated, de-

veloped and produced at Dairy Day’s state-of-

the-art facility in Karnataka. The Haldi (Tur-

meric) ice cream contains three immunity-

boosting ingredients: Turmeric, pepper and 

honey, while the Chyawanprash ice cream will 

let the consumers enjoy the richness of amla 

(Gooseberry), dates and honey. These ingredi-

ents along with the goodness of milk will aid in 

boosting the immunity. Dairy Day is manufac-

turing both Turmeric and Chyawanprash ice 

creams without adding any artificial flavours 

and artificial colours. 

M N Jaganath, co-founder of Dairy Day said, 

"Dairy Day is known for its innovative and 

unique flavours and maintaining the highest 

standards of food safety and hygiene. During 

this unprecedented time, consumers are seek-

ing out additional measures to build and 

strengthen their immunity. Our focus is on 

keeping our customers safe and healthy with 

our entire range of products. With the introduc-

tion of Dairy Day PLUS, we are adding to our ex-

isting range these two products with proven im-

munity boosting ingredients. Since centuries we 

have been consuming haldi (Turmeric) doodh 

(Milk) and people have been advised to have a 

glass of milk after having a spoon of Chya-

wanprash to build immunity. Now Dairy Day is 

the first company to introduce these in ice 

creams, making it convenient for consumers 

and their families to enjoy tasty ice cream with 

proven immunity boosting ingredients." 

The Haldi (Turmeric) and Chyawanprash fla-

voured ice creams are priced at Rs 20 for 60 ml 

cup and the 700 ml take-home pack will be of-

fered at a special introductory price of Rs 199. 

These unique new flavours will be available 

across 30,000 plus outlets in Karnataka, Tamil 

Nadu, Maharashtra, Goa, Andhra Pradesh, Tel-

angana and Pondicherry. 

About Dairy Day: 

Founded in 2002, Dairy Day is one of the top 10 

brands in India with an extensive presence in 

South India and Maharashtra. Dairy Day manu-

factures and supplies approximately 150 prod-

ucts in over 30 flavours. The range of products 

includes a variety of cups, cones, sticks, tubs 
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and other novelties. Promoted by M N Jaga-

nath, A Balaraju and their colleagues, the com-

pany has two state-of-the-art manufacturing 

units in Karnataka spread over 2 lac square feet 

with the production capacity of 1.4 lac litres per 

day. Dairy Day’s manufacturing facilities are ISO 

compliant (ISO-22000- 2018 (FSMS)). The facili-

ties are supervised every day by an expert team 

of Dairy technologists, food technologists and 

microbiologists. Dairy Day is available across 

most of the cities and towns in South India and 

Maharashtra and supplies its products through 

a network of more than 30,000 retailers. 

 

GADVASU issues advisory to prevent degradation of milk 
Jun 18, 2020 22:26 IST 

https://www.hindustantimes.com/cities/gadvasu-issues-advisory-to-prevent-degradation-of-milk/story-

MckIxrp0Vn67byRnwKCqtN.html 

uru Angad Dev Veterinary and Animal 

Sciences University (GADVASU) on 

Thursday issued an advisory for dairy 

farmers to prevent the degradation of milk dur-

ing the summer and rainy season. 

Dr Amandeep Sharma of College of Dairy Sci-

ence and Technology, said, “To prevent the deg-

radation of milk quality during the summers and 

rainy days, the dairy owners and milk handlers 

must keep themselves ready for better handling 

of milk so that best quality can be provided to 

the consumers. A veterinary doctor should be 

consulted immediately if the animal shows any 

symptom of some disease.” 

He added that personal hygiene of the person 

handling the animal should be maintained. The 

milking area should be properly cleaned. The 

udder and teats of the animal should be 

properly washed before milking. The utensils or 

milking machine should be properly washed be-

fore milking. The after-milking guidelines of the 

doctor should be followed. The milk storage 

vat/utensil must be washed thoroughly. Use 

only hot water to wash the milking equipment. 

The milk must be chilled immediately after the 

milking and the persons involved in milking 

must wash their hands thoroughly. 

Dr Sharma also advised that a person having 

communicable diseases must not milk the ani-

mal. Do not keep the milk at room temperature 

and do not use any steriliser to wash the milk-

ing equipment. Do not follow any animal 

health-related advice of any person other than 

the veterinary doctor. 

 

Study shows EU intervention program wreaked havoc on global dairy prices 
June 18, 2020 

https://www.dairyfoods.com/articles/94412-study-shows-eu-intervention-program-wreaked-havoc-on-global-

dairy-prices 

n economic analysis published on June 

18 shows the serious impact of the Eu-

ropean Union’s (EU) skim milk powder 

(SMP) intervention program on the U.S. dairy 

industry — especially to U.S. farm-gate milk 

prices — in the years 2016-2019, according to 

the International Dairy Foods Association 

(IDFA), the U.S. Dairy Export Council (USDEC) 

and the National Milk Producers Federation 

(NMPF). 

The report’s authors conclude that the United 

States was “economically harmed by the EU’s 

intervention program for SMP” in three ways. 

First, the EU program depressed the global price 

of SMP, the associations said, which lowered 

U.S. milk prices in 2018 and 2019, contributing 

to a $2.2 billion loss of U.S. dairy-farm income 
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those years. The EU program also artificially in-

flated its global export market share, resulting 

in drastically lower market share for U.S. dairy 

exporters and other SMP exporters and U.S. 

dairy export losses of $168 million from 2018-

2019. Finally, the analysis shows that when the 

EU unleashed its stockpile of “intervention 

SMP” onto the global marketplace, the disposal 

of the product had harmful effects on the com-

petitiveness of the United States in historically 

important export markets, including Southeast 

Asia. 

In a letter to U.S. Trade Representative Robert 

Lighthizer and Agriculture Secretary Sonny Per-

due, IDFA, NMPF and USDEC point to this eco-

nomic analysis as proof that the EU’s SMPiInter-

vention program wreaked havoc on the U.S. 

dairy industry. In their letter, the groups said, 

they urge the U.S. government to prevent the 

EU from using future Intervention practices to 

effectively dispose of publicly stockpiled EU 

dairy products at discounted prices in the inter-

national markets. In May, dairy groups from 

across the Americas joined to call for an end to 

the EU intervention program.  

“It is time for the EU to stop dumping govern-

ment-purchased SMP on the world market and 

implementing policies that undermine global 

dairy markets under the guise of protecting its 

farmers,” said Michael Dykes, D.V.M., president 

and CEO of Washington, D.C.-based IDFA. “The 

EU program has harmed U.S. dairy export pro-

spects by artificially inflating the EU’s market 

share and damaging the competitiveness of the 

United States in historically important export 

markets.” 

Jim Mulhern, president and CEO of NMPF, Ar-

lington, Va., added: “This report puts into hard 

numbers the bitter truth that U.S. dairy farmers 

already know: the EU’s dump of intervention 

stocks onto the world market depressed farm-

gate milk prices in the U.S. in 2018 and 2019. 

Now, as farmers and cooperatives are working 

tirelessly amid a global pandemic to keep an es-

sential food ingredient moving to those markets 

that need it most, it’s time to do the advance 

work necessary to ensure we don’t see a repeat 

of those harmful impacts from EU Intervention 

policy in the future. The EU SMP Intervention 

Program needs serious reforms and the Admin-

istration should examine the best tools at its 

disposal to help drive that needed change.” 

The EU tripled the annual ceiling of SMP Inter-

vention purchases in 2016 from 109,000 metric 

tons (MT) at the beginning of the year to 

350,000 MT by June 24, 2016, the association 

noted. The EU continued its intervention pro-

gram, accumulating the equivalent of 16% of 

the global market in government storage. 

As global SMP demand began to improve in 

2018, the EU released its stockpile of SMP onto 

the commercial market. During the 18-month 

period from January 2018 to June 2019, the EU 

sold, via a tendering process, 379,453 MT of In-

tervention product, depressing global prices for 

SMP below what they otherwise would have 

been, the associations said. The EU government 

implemented no restrictions to prevent the 

product from entering the global market. The 

SMP Intervention product entered export chan-

nels since the domestic market was not capable 

of handling this volume without an adverse im-

pact on the domestic price of SMP; hence, the 

farm-gate milk price. Instead, the negative im-

pacts were felt by others, including U.S. farmers 

and exporters, in 2018 and 2019. 

“Europe’s SMP Intervention Program is just one 

tool in the EU’s arsenal of destructive trade pol-

icies meant to propel their dairy industry for-

ward at the expense of the rest of the world,” 

said Tom Vilsack, president and CEO of USDEC. 

“As the global dairy market reels from unprece-

dented disruption and the consequences of the 

use of this EU policy to disrupt trade have be-

come much clearer, it’s essential to drive for-

ward reform of this program. Looking ahead, if 

the EU is allowed to again dump government 



stockpiles on the world market, it will harm U.S. 

farmers and processors and erode efforts to ad-

vance fair trade policies that create greater 

market access for U.S. dairy.” 

The economic impact analysis, “Impact of the 

European Union’s SMP Intervention Program on 

the United States: 2016-2019,” was written by 

Kenneth Bailey, Ph.D., and Megan Mao, B.S., 

from Darigold, a wholly owned subsidiary of the 

Northwest Dairy Association based in Seattle. 

The United States is now one of the world’s top 

dairy exporters, shipping high-quality, whole-

some, nutritious dairy products to consumers in 

more than 140 countries. In 2019, U.S. dairy ex-

ports were valued at more than $6 billion, ac-

cording to USDEC, an increase of 8% from 2018. 

U.S. export volumes of SMP/non-fat dry milk 

topped 700,000 tons for the second straight 

year in 2019. 

Driven by greater global dairy demand, U.S. 

dairy exports have nearly tripled since the early 

2000s, and the United States is now the world’s 

third-largest dairy product exporter behind New 

Zealand and the EU. As the global population 

continues to grow and consumers everywhere 

purchase more dairy products to consume in-

side and outside of the home, the U.S. dairy in-

dustry will continue to advocate for a rules-

based system of free trade that provides 

greater certainty and eliminates barriers for 

American producers and processors. This report 

concludes that the United States and other ex-

porters are harmed when publicly stockpiled 

product accumulates and is disposed of on the 

global market, the associations said. 

 

 

Photo of the Day: Exit the Dragon - Enter India 
2020/06/18 

https://www.taiwannews.com.tw/en/news/3949936 

 
AIPEI (Taiwan News) — An Indian dairy 

cooperative early this month posted an 

illustration of its iconic mascot turning 

down a product from a Chinese dragon, draw-

ing nearly 1 million likes and the ire of Twitter's 

policing mechanism. 

As tensions on the Sino-Indian heated up, Amul, 

a subsidiary of the Gujarat Cooperative Milk 

Marketing Federation (GCMMF), on June 3 

posted a tweet in which it called for the boycott 

of Chinese products. As China has begun to flex 

its military muscles in disputed areas of Kash-

mir, Indian citizens have started to band to-

gether and call for a boycott of the communist 

country's products as a means to hit Beijing in 

the wallet. 

In the tweet, Amul wrote: "About the boycott of 

Chinese products." He then included an illustra-

tion titled "Exit the Dragon?" referring to Bruce 

Lee's kung fu classic "Enter the Dragon." 

In the image, the iconic Amul girl can be seen 

pointing to Indian manufactured goods while 

pushing away a red Chinese dragon bearing a 

Made-in-China gift. In the background and be-

hind the dragon, the name and logo for TikTok 

and the words "Amul Made in India" can be 

seen. 

The image rapidly went viral, eventually gaining 

over 910,000 likes, nearly 50,000 retweets, and 

over 4,000 comments. Twitter blocked the 

tweet on June 4, leading to a public outcry. 

T 

https://www.taiwannews.com.tw/en/news/3949936
https://www.taiwannews.com.tw/en/news/3945227


On June 5, the social media company later un-

blocked the tweet and claimed that it had been 

flagged by the platform's security algorithms. In 

an email statement, Twitter wrote, “Safety and 

security of the accounts is a key priority for us 

and to ensure an account has not been compro-

mised sometimes we require the account 

owner to complete a simple reCAPTCHA pro-

cess. These challenges are simple for authentic 

account owners to solve, but difficult (or costly) 

for spammy or malicious account owners to 

complete," reported The Indian Express. 

The news site quoted Amul Managing Director 

R S Sodhi as saying "As far as the cartoon is con-

cerned, it is not Amul’s comment. Amul butter 

girl comments on the mood of the nation and 

the topics which are in discussions among the 

common people." The Amul girl has been de-

picted in humorous ad campaigns by the com-

pany for 55 years. 

 

 

 

 

Amul eyeing branded Atta Market 
JUN 17, 2020 

https://dairynews7x7.com/amul-eyeing-branded-atta-market/ 

 
randed Atta is a Rs 15000-17000 Crore 

category in Indian FMCG market. It is 

dominated by large players like ITC , 

Godrej, Adani apart from large number of local 

brands. The competition is immense and the 

category is comfortably growing in double digit. 

ITC is believed to have almost one third of the 

total market share. The buying pattern of wheat 

flour in India is made up of three elements. 

Around 60% consumers prefer buying wheat, 

25% buy loose atta and 15% buy branded Atta. 

Amul has a strong network of 10000 distribu-

tors and around 1 million retail outlets. Amul 

also has a large pool of around 3.6 million dairy 

farmers and some of them are growing wheat . 

Amul has been declared the top brand in India 

in a recently held ratings under Food and Bever-

age category. 

Amul has a humble budget of 2-3% of its turno-

ver as its ad spend budget. Media strategy of 

Amul during lockdown has helped in strength-

ening the positioning of Amul Brand in the 

minds of the consumers . It is said that the pilot 

project is going on for standardisation of opera-

tions and supply chain somewhere in Gujarat. 

The product is expected to be launched at a na-

tional level around Diwali times. 
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Telangana government interested in boosting milk production in the state 
JUN 17, 2020 

https://dairynews7x7.com/telangana-government-interested-in-boosting-milk-production-in-the-state/ 

 
elangana government is paying Rs per li-

ter to dairy farmers as subsidy to pro-

duce more milk. The state produces 

around 80 lakh litres per day of milk and only 

half of that reaches to the market. 

Planning board vice chairman Sh Vinod Kumar 

launched 54th distribution outlet of Karimna-

garDairy at Nizampet on tuesday. He shared his 

views on increasing milk production in the state 

by having more of cows and buffaloes . He fur-

ther added that the urban demand is not 

matching with the current production levels. 

As per ICMR per capita consumption of milk 

should be minimum 280 ml per day per person. 

In Telangana per day consumption is 350ml 

however demand for milk in Hyderabad ex-

ceeds production. 

Karimnagar dairy produce 2.5 lakh lpd of milk 

with 70000 member farmers. Ch Rajeshwar Rao 

is the current chairman of Karimnagar dairy and 

the turnover of dairy is Rs 348 Crores. 

 

Doubling the Dairy farmer’s income : A Gross Value add approach in dairy sector 
JUN 16, 2020 

https://dairynews7x7.com/doubling-the-dairy-farmers-income-a-gross-value-add-approach-in-dairy-sector/ 

his news is an excerpt from a recent 

strategy document by TV Mohandas Pai 

and Nisha Holla and is focused on live-

stock and dairy sector only. Studying trends of 

Gross value add in agriculture is very critical in 

developing strategy for agriculture sector. 

These trend lines actually help in developing 

strategies for doubling the farmer’s income. PM 

Modi’s dream of doubling the farmer’s income 

is reinforced further under Atma Nirbhar Bha-

rat. 

The farmers are empowered with freedom to 

sell their produce at anyplace where they could 

get better price. The 70 years old stagnation is 

broken and the farmers must realize full con-

sumer price for their crops and other allied 

products. Horticulture is showing much higher 

growth in contribution to the Gross value added 

amongst other crops. Livestock sector has 

shown an exemplary growth in contribution to 

Agri-GVA from 22% in 2011-12 to 30% in 2018-

19, growing at 15% YOY. It may be due to rise in 

consumption of milk and meat products. 

T 
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Dairy and meat products need to be tracked 

separately while developing strategy as they 

show a different consumption and growth pat-

tern. The milk group forms bulk of the livestock 

GVA add and its value output is growing at 13%. 

Meat value output is growing at 14.7% and is 

faster than dairy. Livestock category might grow 

to 37% of Agri-GVA in 2024-25. India is the larg-

est milk producer in the world and is showing 

around 13.9% growth in terms of value output. 

The strategies to procure more milk would 

mean more availability of protein based healthy 

food .  This protein rich diet may be made part 

of the midday meal scheme to build nutritional 

security of nation. Dairy may also play a major 

role in exports income . Large players like Amul 

and others need to harness this opportunity by 

developing robust supply chain ensuring scale 

and efficiencies. Rs 5000 Crore Agritech fund 

with NABARD may also focus on use of IT in 

dairy sector ,helping the sector to grow. 

 

 

Dairy-rich diet may help lower diabetes and high BP risks: Study 
June 16, 2020 

https://indianexpress.com/article/lifestyle/health/dairy-rich-diet-may-diabetes-high-blood-pressure-risk-study-

6461186/ 

 
hile multiple studies have found that 

milk and other dairy products are 

good for bone health, gut 

health and skin health among others, a new 

study has found a link between daily consump-

tion of dairy products and lower diabetes risk. 

The study, published in the online journal BMJ 

Open Diabetes Research and Care, stated that 

consumption of at least two servings of dairy 

products may lower the risks of high blood pres-

sure, diabetes and metabolic syndrome. Meta-

bolic syndrome is defined as a cluster of factors 

that lead to an increase in the risk of heart-re-

lated diseases. 

As per the study, researchers tracked the health 

condition of about 1,90,000 participants for 

about an average of nine years. It was found 
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that participants who consumed at least two 

servings of dairy products daily had a 12 per-

cent drop in the risk of metabolic syndrome. 

Participants were all aged between 35 and 70 

years and came from 21 countries: Argentina; 

Bangladesh; Brazil; Canada; Chile; China; Colom-

bia; India; Iran; Malaysia; Palestine; Pakistan; 

Philippines, Poland; South Africa; Saudi Arabia; 

Sweden; Tanzania; Turkey; United Arab Emir-

ates; and Zimbabwe. 

Information on personal medical history, use of 

prescription medicines, educational attainment, 

smoking and measurements of weight, height, 

waist circumference, blood pressure and fasting 

blood glucose were also collected. 

In the study, dairy defined products were milk, 

yogurt, yogurt-based drinks, cheese and dishes 

prepared with dairy products. The researchers 

found stronger association with full fat dairy, in-

stead of the low fat ones. However, the list did 

not include butter or cream. 

The researchers stated that this study was ob-

servational and has no such established cause 

yet. They further said that more research is 

needed before people with high blood pressure 

start following this diet. “If our findings are con-

firmed in sufficiently large and long term trials, 

then increasing dairy consumption may repre-

sent a feasible and low cost approach to reduc-

ing [metabolic syndrome], hypertension, diabe-

tes, and ultimately cardiovascular disease 

events worldwide,” the researchers said. 

 

 

Coca Cola launches Vio Spiced Buttermilk 
JUN 16, 2020 

https://dairynews7x7.com/coca-cola-launches-vio-spiced-buttermilk/ 

 
oco Cola India launched spiced butter-

milk Vio as part of its region specific 

strategy . Buttermilk is a very popular 

Indian fermented milk product. It s spiced and 

flavored as per the regional preferences.. Vio 

spiced buttermilk is a gift to the community in 

which Coca Cola operates. 

Brand Vio was launched by India in 2016 with a 

diversified portfolio of value added dairy bever-

age segment. The range of products is available 

on e commerce and modern trade platforms. 

India is the largest producer of milk. Fermented 

milk category with Butter milk is one of the fast-

est growing segment. This product is being de-

veloped under the most hyperlocal category by 

the global giant. 
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Milking the Planet: How Big Dairy is heating up planet and hollowing out rural communi-

ties 
Jun 16, 2020  

https://www.tribuneindia.com/news/nation/milking-the-planet-how-big-dairy-is-heating-up-planet-and-hollow-

ing-out-rural-communities-100043 

 new study claims global corporations 

increased milk production by 8 per 

cent in 2015-17, pushing several fam-

ily-owned farms out of business and left a sig-

nificant carbon footprint. 

The report called ‘Milking the Planet: How big 

dairy is heating up the planet and hollowing ru-

ral communities" by the Institute for Agriculture 

and Trade Policy (IATP) says corporations have 

left several small dairy farmers with mounting 

debts and declining farm incomes in four major 

dairy producing regions---Europe, the US, New 

Zealand and India. 

“Farmers continue to be paid below the cost of 

production in these regions,” says lead author 

Shefali Sharma, European director at IATP. “The 

aim of the report is to drive home the point that 

the right farm and trade policies can also trans-

late into the right climate policies,” Sharma 

says. 

The study attributes the dramatic crash in 

global dairy prices between 2015-16 to giant 

corporations increasing dairy production, dra-

matically affecting the chain of supply and de-

mand and pushing down prices.  

As these companies expanded and profited, in-

creasing milk production by 8 per cent from 

2015 and 2017, thousands of small-scale and 

family farms around the globe went out of busi-

ness. 

“With COVID-19 exacerbating the crisis rural 

communities face, the calls for supply manage-

ment that enables fairer prices while curtailing 

overproduction have grown louder,” Sharma 

says. 

Additionally, they also contributed significantly 

to GHG gas emissions: the study says the total 

combined GHG emissions of 13 of the world’s 

largest dairy corporations---called the Big Dairy-

--rose by 11 per cent between 2015 and 2017. 

Some even reported an emission rise of 30 per 

cent, the study says. 

"In 2017, these companies together emitted 

more GHGs than two of the top 20 fossil fuel 

emitters, BHP and ConocoPhillip," it says. 

The top 13 global dairy companies combined in-

creased greenhouse gas emissions by 11% in 

two years, the study says. 

“Unlike growing public scrutiny on fossil fuel 

companies, little public pressure exists to hold 

global meat and dairy corporations accountable 

for their emissions,” Sharma says.  

“As governments ratchet up their climate goals, 

the rise of large-scale dairy and public incen-

tives that further increase corporate dairy 

power, production and emissions must be 

stopped,” she said, adding “rural livelihoods 

and our planet’s future depend on it”.  
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Negative PPDs offset milk price rally 
Published 1:40 p.m. CT June 30, 2020 

https://www.wisfarmer.com/story/news/2020/06/30/negative-ppds-offset-milk-price-rally-de-pooling-milk-also-

likely/5350400002/ 

ecent price volatility related to COVID-

19, though not a new phenomenon, 

and a modification to milk pricing rules 

in the 2018 farm bill are now likely to result in 

negative or very low returns from Federal Milk 

Marketing Order (FMMO) revenue sharing 

pools, i.e., negative producer price differentials. 

These negative producer price differentials 

(PPDs) are expected to offset recent price in-

creases in some dairy farmers' milk checks to 

the effect of $5 to $7 per hundredweight. 

Subsequently, these negative PPDs are likely to 

lead to large volumes of manufacturing milk be-

ing de-pooled from FMMO revenue sharing 

pools.  

What causes negative PPDs 

Approximately 80% of the milk in the U.S. is 

marketed and pooled on FMMOs. FMMOs en-

sure the orderly marketing of milk through end-

product pricing formulas, minimum price en-

forcement and market-wide revenue sharing 

pools. 

A key component of FMMOs are the revenue 

sharing pools, which, at a high level are de-

signed to redistribute the higher prices ex-

tracted from the beverage milk market to the 

manufacturing markets. This form of cross-sub-

sidization is achieved by establishing a Class I 

milk value that is (generally) higher than the 

value of milk used to manufacture milk prod-

ucts such as cheese, butter, dry milk powders or 

dairy ingredients. 

In multiple component pricing orders, proceeds 

from the pool are based on the difference be-

tween the classified value of the milk and the 

component value of the milk – which is effec-

tively the Class III price. When the component 

value of the milk exceeds the classified value of 

the milk, the proceeds from the pool are nega-

tive and result in a negative producer price dif-

ferential. 

Historically, and prior to farm bill price changes 

and COVID-19, the difference between the Class 

III milk price and the Class I mover ranged from 

a low of -$4.96 per hundredweight to a high of 

$6.02 per hundredweight and averaged -47 

cents. In general, the greater the difference (on 

the positive side) between the Class I mover 

and the Class III price, the greater the PPD. 

As evidenced in Figure 1, the PPD and the differ-

ence between the Class I mover and Class III 

prices are highly correlated, with a correlation 

coefficient of 70%. The takeaway is that nega-

tive PPDs generally occur when the Class III 

price exceeds the Class I mover. Importantly, 

based on current futures prices for Class III milk, 

the difference between the Class III milk price 

and the Class I mover is likely to be record large 

in June and the third highest in July at $9.51 and 

$5.08 per hundredweight, respectively. Some 

dairy industry analysts indicate the June PPD 

could be in the range of -$5 and -$7 per hun-

dredweight in some portions of the country. 

The July PPD is also expected to be negative due 

to the wide difference between the Class III and 

the Class I milk price. August Class I milk prices 

have yet to be announced, but some also antici-

pate a negative PPD in August too. As a result of 

these negative PPDs, milk prices paid to dairy 
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farmers are likely to be well below the $20-per-

hundredweight headlines. 

What caused recent negative PPDs? 

There are two predominant factors that led to 

the current negative PPD situation. First, COVID-

19-related price volatility resulted in a sharp de-

cline in milk prices beginning in March, followed 

by a rapid increase in spot cheese prices in early 

May. Given the two-week lag from the Chicago 

Mercantile Exchange spot market prices to 

USDA’s National Dairy Products Sales Report 

prices and the nature of advanced pricing (Class 

I prices are announced one month in advance), 

the June Class I milk price was established using 

late-April and early-May spot market prices for 

cheese, butter, dry whey and nonfat dry milk. 

This means that the market lows experienced in 

late April – six weeks ago – are now being used 

to price fluid milk in June. (For more infor-

mation on the relationship between the CME 

and USDA’s NDPSR see How Milk Is Really 

Priced in the U.S.) 

Consider that between mid-March, when social 

distancing and stay-at-home orders first went 

into place, and May 20, when the June Class I 

mover was announced, the Class III milk price 

declined by 21%, or $3.30 per hundredweight. 

Similarly, the Class IV milk price declined by 

26%, or $3.80 per hundredweight. This contrib-

uted to a Class I price decline of 34%, or more 

than $6 per hundredweight, from March to 

June. The June Class I mover was announced at 

$11.42 per hundredweight – the lowest since 

the Great Recession. 

While the June Class I milk price suffered a 

steep price decline, by mid-April, the June Class 

III milk price began to rally on the back of antici-

pated demand spurred by restaurant reopen-

ings and the USDA food purchase and distribu-

tion program. Cheese prices more than doubled 

during this time, and as a result, between mid-

April and June 29, the June Class III milk price in-

creased by 89%, or nearly $9 per hundred-

weight. In fact, the June and July Class III milk 

prices are higher now than pre-COVID-19 levels. 

 
Cheese prices more than doubled during this 

time, and as a result, between mid-April and 

June 29, the June Class III milk price increased 

by 89%, or nearly $9 per hundredweight. In fact, 

the June and July Class III milk prices are higher 

now than pre-COVID-19 levels. (Photo: John 

Newton) 

The second reason PPDs are expected to be 

negative in June and July is the modification to 

the Class I milk price formula in the 2018 farm 

bill. The 2018 farm bill changed the Class I milk 

price from the higher of the Class III or Class IV 

advanced price to the average of the Class III 

and IV advanced skim milk price plus 74 cents 

per hundredweight, i.e., Proposed Changes to 

Fluid Milk Pricing. While the June milk price un-

der this newly implemented pricing formula is 

above the higher-of pricing formula, the July 

Class I milk price, announced in June at $16.56 

per hundredweight, is $2.57 per hundredweight 

below what would have been the higher-of July 

Class I price of $19.13 per hundredweight. 

Currently, the July Class III milk price is $5.08 

per hundredweight above the July Class I price. 

Had the higher-of formula still been in place, 

the Class III price would have been only $2.51 

per hundredweight higher. Not only would this 

have reduced the magnitude of the negative 

PPD expected in July, but the Class I mover price 

would have been nearly $20 per hundred-

weight, and as much as $25.13 per hundred-

weight in portions of Florida. 

De-pooling likely 



For the most part, the only milk that is required 

to participate in the FMMO pool is milk deliv-

ered to a regulated Class I milk processor. All 

other milk, i.e., milk in manufacturing classes, 

has the option to participate in the pool. Given 

the current price relationships, there is an eco-

nomic incentive to keep Class III milk out of the 

pool, i.e., de-pool the milk. By de-pooling the 

milk, handlers do not have to “share” the higher 

Class III proceeds with other producers in the 

pool and de-pooled milk is not subject to 

FMMO minimum price enforcement. As a direct 

result, for June and July – and potentially Au-

gust -- the FMMO minimum prices and the mail-

box milk price paid to farmers may not fully re-

flect the high Class III values currently in the 

market. 

If the Class III handler is a dairy cooperative, the 

higher proceeds from the Class III market would 

belong to their producer-owners. Dairy cooper-

atives are not required to pay FMMO minimum 

prices so the additional Class III revenue could 

be used to offset anticipated or previously in-

curred operating, marketing or balancing costs, 

COVID-19-related revenue declines, used as re-

tained equity or used to pay higher milk prices 

to their members. 

Although de-pooling is highly likely, FMMOs do 

have provisions to discourage de-pooling. This is 

done by limiting the amount of milk that can be 

re-pooled in subsequent months, e.g., 125% of 

the previous month’s pooled volume. However, 

there is a provision that suggests that these re-

pooling limitations can be waived administra-

tively by the FMMO market administrator for 

“an existing handler with significantly changed 

milk supply conditions due to unusual circum-

stances” – meaning the disincentive to de-pool 

milk could be reduced administratively by relax-

ing these re-pooling rules. This would allow any 

milk that was de-pooled due to the current 

price relationships to quickly regain access to 

the pool when the price relationship is more fa-

vorable to the pooling handler, i.e., a positive 

PPD. Further clarification on this provision is be-

ing sought by AFBF staff from USDA. 

Summary 

COVID-19-related milk price volatility combined 

with recent modifications to the Class I milk 

price formula are contributing to a record-large 

spread between the Class III milk price and the 

Class I base price. The expectation is for large 

negative producer price differentials in both 

June and July alongside wide de-pooling of milk 

from FMMO revenue sharing pools. The combi-

nation of large negative PPDs, de-pooling of 

milk and the lack of minimum price enforce-

ment on de-pooled milk could prevent many 

dairy farmers from realizing the price increases 

experienced in recent months. 

Moreover, the price risk associated with the 

PPD can only be managed through the terms of 

a forward contract. Commercial exchanges can-

not entirely cover PPD-related price risk. In ad-

dition, Dairy Revenue Protection and Livestock 

Gross Margin federal crop insurance policies are 

based on the announced USDA prices and do 

not include the PPD as it is not a publicly-traded 

instrument. It’s unclear at this point what the 

impact of large negative PPDs will be on the 

U.S. all-milk price and the Dairy Margin Cover-

age payments that will be based on that price. 

As a result, the large negative PPDs are unlikely 

to be fully offset by federal risk management 

programs. However, payments from the Coro-

navirus Food Assistance Program to dairy pro-

ducers will help to offset a portion of this nega-

tive PPD – but it is based on first quarter 2020 

production only. 

Currently, there is no mechanism to prevent 

negative PPDs. FMMO price reform 20 years 

ago established end-product pricing formulas, 

and with multiple component pricing comes the 

possibility of negative PPDs. Historically, nega-

tive PPDs occur less than 15% of the time. 

Methods to prevent or mitigate negative PPDs  -

- such as eliminating the advanced pricing com-



ponent, reconsidering the higher-of pricing for-

mula (but with forward contracting of Class I 

milk), requiring mandatory pooling of milk in all 

Classes or consideration of decoupling the Class 

I milk from the price of manufactured milk 

products – could be explored. These considera-

tions would require FMMO reform, which tradi-

tionally occurs through a formal hearing pro-

cess, but as evidenced in the 2018 farm bill, it 

could also be done through congressional ac-

tion. 

 

 

Tick-borne encephalitis outbreak linked to raw milk cheese in France 
June 26, 2020 

https://www.foodsafetynews.com/2020/06/tick-borne-encephalitis-outbreak-linked-to-raw-milk-cheese-in-

france/ 

rance has identified its first outbreak of 

tick-borne encephalitis from consump-

tion of raw milk products, with more 

than 40 people affected. 

The infections are linked to eating a brand of 

raw milk goat cheese in Ain, in the Rhone-Alpes 

region, between April and May this year, ac-

cording to Santé publique France. 

The cheese producer is GAEC des Chevrettes du 

Vieux Valey, based at Condamine in Haut-

Bugey, Ain. It is thought ticks carrying the virus 

contaminated a goat, then its milk, then the 

cheeses, and finally consumers. 

A total of 42 cases of lymphocytic meningitis, 

encephalitis and infectious syndromes have 

been identified in people living in the commune 

of Oyonnax, within a radius of 30 kilometres. 

Two additional people live in Loire-Atlantique 

and Jura but consumed the implicated raw milk 

goat’s cheese. Cases occurred between the 

week of April 13 to 19 and May 18 to 24 with a 

peak from April 20 to 26. 

Virus found in cheese 

At the end of May, the diagnosis of tick-borne 

Encephalitis (TBE) virus, the agent responsible 

for tick-borne encephalitis, was confirmed for 

33 of the 44 cases. The other 11 are under in-

vestigation and biological tests are being done 

to confirm or rule out the diagnosis of tick-

borne encephalitis. 

Among confirmed cases, the median age is 49 

with the youngest patient aged 11 months and 

the oldest 86 years old. Thirty people were hos-

pitalized or went to hospital and two have been 

admitted to intensive care. 

Forty-one of 43 cases reported having raw milk 

cheese from the same producer in Ain from 

mid-April. Presence of the TBE virus has been 

identified in a goat cheese from the company. A 

recall of dairy products from the firm was car-

ried out before this result was known. 

The producer has started pasteurizing goat milk 

before processing. A withdrawal and recall of 

products on sale at the time of the alert was 

conducted in late May. 

A statement from GAEC des Chevrettes du 

Vieux Valey said the TBE virus carried by ticks 

was found on a single batch of cheeses pro-

duced on April 20 with checks on more recent 

products negative but it continues to discard 

product from milking until authorities say it can 

restart sales. 

“We are awaiting the results of the blood tests 

on our goats to ensure that our animals are no 

longer carriers of this virus. We also wish a 

speedy recovery to the victims of this virus and 

we will inform you of the progress of the inves-

tigation concerning us,” according to a state-

ment from the farm owners. 

Rare infections from food source 

Occurrence of sporadic cases of tick-borne en-

cephalitis is not new in the Auvergne-Rhône-

Alpes region with a few identified each year. 

One case was identified at the end of May 2020 
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in Ain in a person bitten several times by ticks 

but who did not consume the cheese. 

Most infections with the virus result from in-

fected ticks, which often remain attached to the 

skin for days. On rare occasions, infection can 

result from consumption of unpasteurized milk 

from infected goats, sheep or cows, according 

to the World Health Organization (WHO). 

The incubation period of TBE is usually between 

7 and 14 days. In an early phase, symptoms may 

include fever, malaise, anorexia, muscle aches, 

headache, nausea, and/or vomiting. After an 

asymptomatic interval, a second phase of dis-

ease occurs in some patients who could experi-

ence symptoms of meningitis such as fever, 

headache, and a stiff neck and encephalitis 

(e.g., drowsiness, confusion, sensory disturb-

ances, and/or motor abnormalities such as pa-

ralysis). Encephalitis developing during this sec-

ond phase may result in paralysis, permanent 

health issues or death. 

Severity of illness increases with age of the pa-

tient and there is no specific treatment for tick-

borne encephalitis, according to the WHO. 

The French Agency for Food, Environmental and 

Occupational Health and Safety (ANSES) is doing 

additional environmental studies on ticks and 

the TBE virus in the geographic area concerned. 

Investigations are also being carried out, partic-

ularly among dairy farmers, because ticks carry-

ing this virus may be present in other municipal-

ities. 

 

Delegation Of Milk Sellers Call On DC Bannu 
Thu 25th June 2020 

https://www.urdupoint.com/en/pakistan/delegation-of-milk-sellers-call-on-dc-bannu-957090.html 

 
ANNU, (UrduPoint / Pakistan Point 

News - 25th Jun, 2020 ) : A delegation 

of the Milk sellers in Bannu district 

Thursday called on the Deputy Commissioner 

Capt.Rtd Muhammad Zubair Khan Niazi and dis-

cussed issued related Milk sellers. 

The Deputy Commissioner listened to the prob-

lems being faced by the milk sellers and took on 

the spot decision for its solutions. 

The Deputy Commissioner on the occasion said 

that adulteration in milk has to be abandoned 

in all cases, all milk tankers would go through la-

boratory tests. 

In the meantime, he said, if adulterated milk 

was found,strict action would be taken against 

them and there would be heavy fines along with 

wastage of milk. He said that sale of milk with-

out adulteration would be encouraged and vio-

lators would be dealt with iron fists. 

RECALL ALERT: Swan Brothers Dairy raw milk products recalled 
Jun 23, 2020 

https://www.claremoreprogress.com/news/recall-alert-swan-brothers-dairy-raw-milk-products-recalled/arti-

cle_087b7ea6-b551-11ea-aabb-b702763bddb0.html 

aw milk produced by Swan Bros. Dairy, 

Inc. of Claremore, Oklahoma is the sub-

ject of a statewide recall due to the 

confirmed detection of Campylobacter jejuni. 

Anyone who has purchased or received their 

raw milk products between April 9 and June 22 

B 

R 

https://www.urdupoint.com/en/pakistan/delegation-of-milk-sellers-call-on-dc-bannu-957090.html
https://www.urdupoint.com/education/board-of-education-bannu.html
https://www.urdupoint.com/en/latest-news/all.html
https://www.urdupoint.com/en/latest-news/all.html
https://www.urdupoint.com/en/latest-news/sale.html
https://www.claremoreprogress.com/news/recall-alert-swan-brothers-dairy-raw-milk-products-recalled/article_087b7ea6-b551-11ea-aabb-b702763bddb0.html
https://www.claremoreprogress.com/news/recall-alert-swan-brothers-dairy-raw-milk-products-recalled/article_087b7ea6-b551-11ea-aabb-b702763bddb0.html


is strongly urged to dispose of any remaining 

product. 

The raw milk products were sold in plastic half-

gallons, gallons and pints directly from the Swan 

Bros. Dairy in Claremore and include raw whole 

milk, raw 2% milk, raw skim milk and raw heavy 

cream sold in pints. 

Symptoms of campylobacteriosis include diar-

rhea—often bloody, abdominal cramps and fe-

ver. These symptoms could be paired with nau-

sea and vomiting. Most people with camplylo-

bacteriosis recover completely. Illness usually 

occurs 2 to 5 days after exposure to campylo-

bacter and lasts about a week. The illness is 

usually mild and some people with campylobac-

teriosis have no symptoms at all. However, in 

some persons with compromised immune sys-

tems or for those receiving chemotherapy, it 

can cause a serious, life-threatening infection. 

ODAFF found the Campylobacter jejuni bacteria 

in a sample collected from Swans Bros. Dairy 

Inc. To date, 10 individuals have tested positive 

for the bacterial infection from these products. 

Most illnesses likely occur due to consuming 

raw/non-pasteurized milk and milk products 

and undercooked meat products. Pasteurization 

kills food borne pathogens and harmful bacteria 

like Campylobacter jejuni. Raw milk cheeses are 

considered safe if aged at least 60 days. Cam-

pylobactosis is not usually spread from person 

to person. 

If you have consumed any raw milk from Swan 

Bros. Dairy, Inc., it is recommended to dispose 

of the remaining product and contact your 

medical provider if you experience any symp-

toms. 

 

General Mills Launches Regenerative Dairy Pilot in West Michigan 
June 22, 2020 

https://www.dbusiness.com/tech-mobility-news/general-mills-launches-regenerative-dairy-pilot-in-west-michi-

gan/ 

inneapolis-based General Mills has 

announced a three-year regenera-

tive dairy pilot in west Michigan, a 

key sourcing region for its fluid milk supply used 

for Yoplait, Liberté, and Mountain High yogurt 

products. 

The company has partnered with consultants 

Understanding Ag and dairy cooperative Fore-

most Farms to pilot regenerative practices and 

provide support to participating dairy farmers. 

Implementing such practices on dairy farms re-

quires a holistic approach to managing land, 

cows, and manure. This is the third regenerative 

agriculture pilot the company has launched and 

the first for its dairy ingredient supply since its 

2019 commitment to the advancement of re-

generative agriculture practices on 1 million 

acres of farmland by 2030. 

“In order for regenerative agriculture to be suc-

cessful, it must first be economically viable for 

farmers as a lever to help build operational and 

financial resilience,” says Mary Jane Melendez, 

chief sustainability and social impact officer at 

General Mills. 

“With this pilot, General Mills is committed to 

ensuring that the transition to regenerative 

practices will be beneficial to our dairy partners 

and enhance the overall health of their farms. 

We’re excited to be working closely with our 

supplier Foremost Farms and consultants at Un-

derstanding Ag to help us get this work under-

way and measure the impact.” 

The three dairy farms chosen for the pilot col-

lectively manage more than 14,000 acres and 

were selected for their proximity to General 

Mills’ dairy manufacturing facility in Reed City, 

Mich. (north of Big Rapids), which produces 

Yoplait products. Understanding Ag consultants 

will meet with each dairy farmer to co-develop 
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and implement custom regenerative manage-

ment plans for a portion of their operation. 

Throughout the pilot, partners will monitor data 

and measure impacts to soil, biodiversity, wa-

ter, animal well-being, and profitability. 

“As an industry, dairy farms have been espe-

cially hard hit in recent months, and their resili-

ency is being tested,” says Doug Martin, presi-

dent of the U.S. yogurt business for General 

Mills. “We believe regenerative agriculture 

builds and strengthens farmer resilience so they 

can better withstand pressures, be it societal, fi-

nancial, or environmental. 

“Consumers increasingly want to support 

brands and companies they trust are acting as 

environmental stewards. This pilot with Yoplait 

is a great example of the role our brands can 

play in unleashing the scale of our supply chain 

– supporting farmers, promoting animal wel-

fare, and improving the health of the planet, all 

while delivering a great-tasting product.” 

Regenerative agriculture is a holistic, principles-

based approach to farming and ranching that 

seeks to strengthen ecosystem and community 

resilience. These practices pull carbon from the 

air and store it in the soil and can help the land 

be more resilient to extreme weather condi-

tions. The approach also helps increase water 

infiltration, improve nutrient cycling, and re-

duce soil erosion, which has been shown to pos-

itively impact the quality of nearby lakes, rivers, 

and streams. 

“In the midst of very challenging times for dairy 

farmers, the Michigan pilot is designed to sub-

stantially build soil health, mitigate harmful run-

off and erosion, restore natural ecosystem func-

tion, and revitalize farm and rural economies,” 

says Allen Williams, sixth generation farmer and 

rancher and founding partner at Understanding 

Ag. “These practices will lead to a cleaner envi-

ronment, healthy climate, and improved quality 

of life for the farmers themselves.” 

When nutrients stay in the field to be absorbed 

by plants as opposed to being lost to wind or 

water erosion, farmers save money. Regenera-

tive practices on dairy farms can look different 

than row crop farms, especially incorporating 

adaptive grazing on pastures and cropland. 

“Our goal around sustainability is to measure 

stewardship and member-owner success so we 

continually explore partnerships with industry 

experts and customers,” says Greg Schlafer, 

president and CEO of Foremost Farms USA. 

“The Regenerative Dairy Pilot Program in Michi-

gan gives our farmers the chance to reduce wa-

ter and wind erosion all while providing top 

quality feed to their animals. A highly nutritious 

diet helps ensure healthy, productive cows, 

which in turn contributes to a stronger bottom 

line on the farm.” 

General Mills also is supporting a team of re-

searchers from Cornell University and the Uni-

versity of Wisconsin-Madison to model holistic 

impacts from change in farm management prac-

tices. The team is developing data-driven tools 

designed to help dairies build resiliency in their 

businesses and the dairy ecosystem. Models 

will be adapted and used to inform actions in 

the three-year Michigan pilot. 

In March 2019, General Mills launched a regen-

erative oat pilot with 45 farmers across North 

Dakota, and Saskatchewan and Manitoba, Can-

ada, implementing practices on more than 

50,000 acres of farmland. In January 2020, the 

company launched its second pilot consisting of 

24 farmers growing wheat across a collective 

17,000 acres in central Kansas. The pilots will 

measure the environmental and economic out-

comes over the duration of their respective 

three-year programs. 

 



 

 

EU intervention Program for SMP harmed US Farm Gate Prices : A report 
JUN 19, 2020 

https://dairynews7x7.com/eu-intervention-program-for-smp-harmed-us-farm-fate-prices-a-report/ 

 
 recent report has shown that EU 

Skimmed milk Powder intervention 

program impacted US dairy industry 

badly. This research involved International Dairy 

Foods Association (IDFA), US dairy export Coun-

cil (USDEC) and the National Milk Producers 

Federation (NMPF). 

Authors concluded that the EU program im-

pacted the US dairy industry in three ways. In 

2018 and 2019 US dairy industry lost around 2.2 

B USD. It was forced to lower milk prices under 

depressed global SMP prices. The EU support 

program also artificially inflated its global ex-

port market share and thus lower market share 

for US dairy exporters. SMP exporters and US 

dairy exporters lost 168 M USD in 2018-19 . 

Finally when the EU dumped the stocks of inter-

vention SMP into the global market place then 

it harmed the US competitiveness in it’s im-

portant export markets including south east 

Asia. In May dairy groups in USA joined to call 

for an end to the EU intervention program. The 

EU is continuing with its intervention program 

and accumulated the equivalent of 16% of 

global market in government storage.

 

China protein milk powder imports from Australia, New Zealand jump but questions over 

use as a supplement for infants 
19 Jun, 2020 

https://www.scmp.com/economy/china-economy/article/3089650/china-protein-milk-powder-imports-australia-

new-zealand-jump 

he coronavirus outbreak has spurred a 

new demand in China for protein milk 

powder from Australia and New Zea-

land, but experts are concerned there is new 

danger in its use as a supplement for infants. 

Chinese demand for lactoferrin and whey prod-

ucts has increased dramatically since the out-

break began, with consumers hoping the im-

munity boosting qualities can help both adults 

and children fight off the deadly virus. 

Exploding demand and the claims of the “pow-

ers” of lactoferrin and whey protein on social 

media led to a fact-check by news agency Reu-

ters in late March, which showed there was no 

evidence the products can prevent coronavirus 

infections. 

Exports of Australian 

 whey protein milk powder to China tripled in 

March from February to more than 1,000 

tonnes, according to data from the Australian 

Bureau of Statistics collected by industry group 

Dairy Australia. The export volume remained 

high in April, with more than 700 tonnes 

shipped. 

Before the coronavirus outbreak, Chinese im-

ports of whey protein generally stood at around 
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200 tonnes to 400 tonnes a month. A break-

down of lactoferrin milk powder exports is not 

available. 

China customs data also showed a 25 per cent 

growth in annual protein powder exports from 

Australia between 2018 and 2019. 

In New Zealand, export volumes are expected 

to grow by 40 per cent this year to 7 million 

cans from 5 million cans last year, according to 

China infant formula market consultant Jane Li. 

One New Zealand milk powder manufacturer 

told Li in February that it had received three 

times as many orders in the first two months of 

the year than it did for the whole of 2019. 

The booming trade is lucrative, with more than 

100 brands in China partnering with Australian 

and New Zealand manufacturers to produce 

batches of whey protein and lactoferrin prod-

ucts primarily for the Chinese market, Li said. 

A 60 gram tub of lactoferrin powder costs just 

under 30 yuan (US$4.20) to make and send to 

China, but are being sold for between 400 yuan 

(US$56.40) to 600 yuan (US$84.70), represent-

ing a mark-up of over 1,500 per cent, she said. 

Last year, Australian-listed Beston Global Food 

Company upgraded its dairy protein processing 

plant in South Australia, saying the “dairy pro-

tein market is one of the most valuable markets 

in the dairy industry” and high-grade lactoferrin 

products were selling at eight to 10 times more 

than 2015 prices. 

The boom has been fuelled by general consum-

ers, but also new mothers who, swayed by re-

tailers, buy up cans of whey protein and lac-

toferrin powder mostly on e-commerce plat-

forms such as JD.com, Taobao and Tmall to use 

as a supplement to their babies’ daily consump-

tion of standard infant formula. 

This situation is potentially risky as the stand-

alone powder products, while widely re-

searched as having health benefits, have not 

been properly produced or tested to infant food 

standards, which are stricter than general food 

standards, Li added. 

Lactoferrin added commercially to infant for-

mula brands during the manufacturing process, 

though, has been properly tested to the higher 

standards for consumption by babies and in-

fants. 

The US-based Whey Protein Institute advises 

consumers, “to be clear: you shouldn’t take a 

scoop of whey protein you bought online or at a 

supplement store, mix it in liquid, and feed it to 

an infant” because of possible protein toxicity. 

While there are some questions around the use 

of the product for babies, both the Australian 

Department of Agriculture, Water and the Envi-

ronment, and the New Zealand Ministry for Pri-

mary Industries say their infant formulas and 

stand-alone lactoferrin milk powders aimed at 

adults are manufactured to strict food stand-

ards and that there have been no contraven-

tions of local laws or Chinese import rules. 

Ministry for Primary Industries deputy director 

general, Bryan Wilson, added that products 

could still be further processed and labelled on 

arrival in China. 

“In China, when a product is on-trend [like lac-

toferrin] … the store owner can be quite mis-

chievous and put adult proteins in mum and 

baby stores, and by sheer osmosis, they think it 

must be good for children,” said Australia-based 

China dairy trade researcher and expert, Dr 

George Marano. 

“It’s all about the sales. The people selling don’t 

know the implications of their actions. They 

have a simple arithmetic where infant formula 

is made up of dairy, and since protein is part of 

dairy, it could therefore be given to children 

with no understanding that adult protein could 

be digested differently in babies.” 

Many manufacturers in Australia and New Zea-

land leave it to their retail partners to drive 

sales, including how they market the products, 

added China infant formula market consultant 

Li. 

“The trend of these dairy based supplements 

being marketed to infants started a few years 



ago, but the marketing really took off in the 

wake of Covid-19 … most of these products are 

imported through legal channels, which is why 

they are able to be pushed through mum and 

baby stores,” Li said. 

“These contract manufacturers are taking ad-

vantage of a regulation loophole that allows 

them to classify and export these products as 

regular milk powder or formulated milk powder 

or beverage drink intended for general con-

sumption. It is a very deliberate way of avoiding 

strict testing and labelling requirements for in-

fant foods.” 

Marano suggested China’s Certification and Ac-

creditation Administration could force retailers 

and manufacturers to agree on marketing or is-

sue a warning on the use of lactoferrin and 

whey protein as several advertising inconsisten-

cies already exist. 

Labels on cans of Homart’s Autili lactoferrin 

with probiotics marketed on its Australian web-

site say it should not be consumed by infants 

under one year old, but online retailers adver-

tising the product claim it as being suitable for 

children under three. Homart did not respond 

to a request for comment. 

Retailers selling IBC and Sunplus products on 

JD.com promoted the use of lactoferrin powder 

as a supplement for newborns. When contacted 

about the safety of the products when con-

sumed by children, several retailers said they 

were “absolutely” safe, while also repeatedly 

saying that it was “not infant milk formula”. 

Neurio-maker Jatenergy, which posted record 

monthly revenues in February and March due 

to a surge in lactoferrin sales, said Chinese au-

thorities did not limit the ages of people who 

can consume lactoferrin if they are processed in 

infant milk formula. 

Other stand-alone formulated milk powder with 

lactoferrin was deemed suitable for “general 

consumers”, said Jatenergy chief executive Wil-

ton Yao. 

 
Exports of Australian whey protein milk powder 

to China tripled in March from February to 

more than 1,000 tonnes, according to data from 

the Australian Bureau of Statistics collected by 

industry group Dairy Australia. Photo: AFP 

The coronavirus outbreak has spurred a new 

demand in China for protein milk powder 

from Australia and New Zealand, but experts 

are concerned there is new danger in its use as 

a supplement for infants. 

Chinese demand for lactoferrin and whey prod-

ucts has increased dramatically since the out-

break began, with consumers hoping the im-

munity boosting qualities can help both adults 

and children fight off the deadly virus. 

Exploding demand and the claims of the “pow-

ers” of lactoferrin and whey protein on social 

media led to a fact-check by news agency Reu-

ters in late March, which showed there was no 

evidence the products can prevent coronavirus 

infections. 

Exports of Australian 

 whey protein milk powder to China tripled in 

March from February to more than 1,000 

tonnes, according to data from the Australian 

Bureau of Statistics collected by industry group 

Dairy Australia. The export volume remained 

high in April, with more than 700 tonnes 

shipped. 

How Feihe survived the 2008 tainted milk scan-

dal and became China's largest baby formula 

company 

How Feihe survived the 2008 tainted milk scan-

dal and became China&#039;s largest baby for-

mula company 

https://www.scmp.com/economy/china-economy/article/3088246/chinas-silent-treatment-australia-beef-barley-trade-row


Before the coronavirus outbreak, Chinese im-

ports of whey protein generally stood at around 

200 tonnes to 400 tonnes a month. A break-

down of lactoferrin milk powder exports is not 

available. 

China customs data also showed a 25 per cent 

growth in annual protein powder exports from 

Australia between 2018 and 2019. 

In New Zealand, export volumes are expected 

to grow by 40 per cent this year to 7 million 

cans from 5 million cans last year, according to 

China infant formula market consultant Jane Li. 

One New Zealand milk powder manufacturer 

told Li in February that it had received three 

times as many orders in the first two months of 

the year than it did for the whole of 2019. 

 

China import data reveals tainted Australian 

oats, almonds blocked last year as trade war 

fears grow 

26 May 2020 

 
 

The booming trade is lucrative, with more than 

100 brands in China partnering with Australian 

and New Zealand manufacturers to produce 

batches of whey protein and lactoferrin prod-

ucts primarily for the Chinese market, Li said. 

A 60 gram tub of lactoferrin powder costs just 

under 30 yuan (US$4.20) to make and send to 

China, but are being sold for between 400 yuan 

(US$56.40) to 600 yuan (US$84.70), represent-

ing a mark-up of over 1,500 per cent, she said. 

Last year, Australian-listed Beston Global Food 

Company upgraded its dairy protein processing 

plant in South Australia, saying the “dairy pro-

tein market is one of the most valuable markets 

in the dairy industry” and high-grade lactoferrin 

products were selling at eight to 10 times more 

than 2015 prices. 

The boom has been fuelled by general consum-

ers, but also new mothers who, swayed by re-

tailers, buy up cans of whey protein and lac-

toferrin powder mostly on e-commerce plat-

forms such as JD.com, Taobao and Tmall to use 

as a supplement to their babies’ daily consump-

tion of standard infant formula. 

To be clear: you shouldn’t take a scoop of whey 

protein you bought online or at a supplement 

store, mix it in liquid, and feed it to an infant-

Whey Protein Institute 

This situation is potentially risky as the stand-

alone powder products, while widely re-

searched as having health benefits, have not 

been properly produced or tested to infant food 

standards, which are stricter than general food 

standards, Li added. 

Lactoferrin added commercially to infant for-

mula brands during the manufacturing process, 

though, has been properly tested to the higher 

standards for consumption by babies and in-

fants. 

The US-based Whey Protein Institute advises 

consumers, “to be clear: you shouldn’t take a 

scoop of whey protein you bought online or at a 

supplement store, mix it in liquid, and feed it to 

an infant” because of possible protein toxicity. 

While there are some questions around the use 

of the product for babies, both the Australian 

Department of Agriculture, Water and the Envi-

ronment, and the New Zealand Ministry for Pri-

mary Industries say their infant formulas and 

stand-alone lactoferrin milk powders aimed at 

adults are manufactured to strict food stand-

ards and that there have been no contraven-

tions of local laws or Chinese import rules. 

It’s all about the sales. The people selling don’t 

know the implications of their actionsDr George 

Marano 
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Ministry for Primary Industries deputy director 

general, Bryan Wilson, added that products 

could still be further processed and labelled on 

arrival in China. 

“In China, when a product is on-trend [like lac-

toferrin] … the store owner can be quite mis-

chievous and put adult proteins in mum and 

baby stores, and by sheer osmosis, they think it 

must be good for children,” said Australia-based 

China dairy trade researcher and expert, Dr 

George Marano. 

“It’s all about the sales. The people selling don’t 

know the implications of their actions. They 

have a simple arithmetic where infant formula 

is made up of dairy, and since protein is part of 

dairy, it could therefore be given to children 

with no understanding that adult protein could 

be digested differently in babies.” 

Many manufacturers in Australia and New Zea-

land leave it to their retail partners to drive 

sales, including how they market the products, 

added China infant formula market consultant 

Li. 

 
Homart’s Autili lactoferrin with probiotics on 

sale on Homart’s official website, including the 

warning “not suitable for infants under one”. 

Photo: Homart 

“The trend of these dairy based supplements 

being marketed to infants started a few years 

ago, but the marketing really took off in the 

wake of Covid-19 … most of these products are 

imported through legal channels, which is why 

they are able to be pushed through mum and 

baby stores,” Li said. 

“These contract manufacturers are taking ad-

vantage of a regulation loophole that allows 

them to classify and export these products as 

regular milk powder or formulated milk powder 

or beverage drink intended for general con-

sumption. It is a very deliberate way of avoiding 

strict testing and labelling requirements for in-

fant foods.” 

Marano suggested China’s Certification and Ac-

creditation Administration could force retailers 

and manufacturers to agree on marketing or is-

sue a warning on the use of lactoferrin and 

whey protein as several advertising inconsisten-

cies already exist. 

Homart’s Autili lactoferrin with probiotics on 

sale on JD.com, showing the product is suitable 

for children under three. Photo: JD.com 

Labels on cans of Homart’s Autili lactoferrin 

with probiotics marketed on its Australian web-

site say it should not be consumed by infants 

under one year old, but online retailers adver-

tising the product claim it as being suitable for 

children under three. Homart did not respond 

to a request for comment. 

Retailers selling IBC and Sunplus products on 

JD.com promoted the use of lactoferrin powder 

as a supplement for newborns. When contacted 

about the safety of the products when con-

sumed by children, several retailers said they 

were “absolutely” safe, while also repeatedly 

saying that it was “not infant milk formula”. 

Neurio-maker Jatenergy, which posted record 

monthly revenues in February and March due 

to a surge in lactoferrin sales, said Chinese au-

thorities did not limit the ages of people who 

can consume lactoferrin if they are processed in 

infant milk formula. 

Other stand-alone formulated milk powder with 

lactoferrin was deemed suitable for “general 

consumers”, said Jatenergy chief executive Wil-

ton Yao. 

Regulators in Australia and New Zealand take 

food safety very seriously, but sometimes they 

fail to appreciate the speed at which the China 

market evolvesJane Li 

In 2008, six babies died and 300,000 were poi-

soned in China after drinking toxic milk powder. 



And while there has not yet been any serious 

widespread problems, last month in Hunan 

province in southern China, local authorities 

cracked down on a new protein-based milk 

powder drink, Bei An Min, which was being sold 

in stores, hospitals and pharmacies, as it was 

found to contain harmful chemicals. 

China infant formula market consultant Li said 

that the Hunan incident was an example of how 

manufacturers and retailers could hide behind 

the defence “that the products were safe and 

legal in New Zealand and Australia”. 

“Regulators in Australia and New Zealand take 

food safety very seriously, but sometimes they 

fail to appreciate the speed at which the China 

market evolves,” she said. 

Sign up now 

 for a 50% early bird discount on the 100+ page 

China Internet Report 2020 Pro Edition, which 

includes deep-dive analysis, trends, and case 

studies on the 10 most important internet sec-

tors. Now in its 3rd year, this go-to source for 

understanding China tech also comes with ex-

clusive access to 6 webinars with C-level execu-

tives. Offer valid until 30 June 2020. 

 

Food Bank purchases 5,085 half-gallons of milk 
June 17, 2020 

https://www.baxterbulletin.com/story/news/local/2020/06/17/food-bank-purchases-5-085-half-gallons-

milk/3207325001/ 

n an effort to provide more dairy products 

to those currently facing food insecurity, Hi-

land Dairy has worked with Midwest Dairy 

and the Food Bank of North Central Arkansas to 

provide 5,085 half-gallons of milk to help those 

in need. 

This contribution has been made possible by 

funding from Midwest Dairy, which is donating 

$500,000 to food banks in the 10 states it repre-

sents — Minnesota, North Dakota, South Da-

kota, Nebraska, Iowa, Illinois, Missouri, Kansas, 

Arkansas and eastern Oklahoma. 

Food banks across the region have been seeing 

unprecedented need in recent weeks, setting 

records for daily and weekly food distribution 

and illuminating the urgency of new resources 

and avenues to connect community members 

with a sustainable food supply. With unemploy-

ment numbers still climbing and schools — 

where many children receive the majority of 

their daily meals — continuing to be closed, the 

demand is continuing to grow. Locally, the Food 

Bank of North Central Arkansas saw an 81 per-

cent increase in direct services this spring. 

“This is just one example of the collaborative ef-

forts of the Food Bank and its partners," Food 

Bank CEO Jeff Quick said. "We are grateful for 

Midwest Dairy’s contribution to help us ensure 

individuals and families have access to food dur-

ing these trying times.” 

Though dairy checkoff funds are not typically to 

be used to purchase dairy products, the USDA 

has approved a proposal at the request of Mid-

west Dairy to help meet this need and get dairy 

into the hands of people who need it. Highland 

Dairy is among a number of other dairy proces-

sors that Midwest Dairy is helping to con-

nect with food banks to match supplies with in-

ventory needs throughout the region. 

Because of this donation, the Food Bank will be 

able to provide 5,085 half gallons of milk to resi-

dents in need across the region. 

“As a farmer and Midwest Dairy leader, I am 

proud of our work to make this donation possi-

ble to provide dairy products to people who 

otherwise may not have access to these nutri-

ents during this challenging time,” said Allen 

Merrill, Midwest Dairy Corporate board chair-

man and a dairy farmer from Parker, South Da-

kota. 

For more information, please visit midwest-

dairy.com. To further help, with a donation or 
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by volunteering, please visit foodbanknca.org or 

contact the Food Bank of North Central Arkan-

sas directly at 870-499-7565. 

The Food Bank of North Central Arkansas, 

founded in 1982, is a private, non-profit 510(c)3 

charitable food relief organization. FBNCA is a 

founding member of the Arkansas Hunger Relief 

Alliance and distributes approximately 3 million 

pounds of food and other grocery products an-

nually to independent community food pan-

tries, shelters, soup kitchens, back pack pro-

grams, summer and after school meal pro-

grams, and other special programs — touching 

the lives of an estimated 38,000 individuals 

each year throughout its nine-county service 

area. 

 

Farmers say dairy chain must be more nimble, adaptive 
Jun 16, 2020 

https://www.farmprogress.com/dairy/farmers-say-dairy-chain-must-be-more-nimble-adaptive 

umping milk is not a new thing. In fact, 

four Federal Milk Marketing Orders re-

ported dumping 40 million pounds of 

milk in January and February, and another 60 

million pounds in March. 

But April was different. The closure of restau-

rants and schools and the inability of the dairy 

supply chain to move product led to more than 

180 million pounds, or 22 million gallons, of 

milk to be dumped in these four orders, accord-

ing to data from CoBank, which looked at 

amounts of milk being used for animal feed or 

disposed of from the Northeast, Mideast, 

Southeast and Florida milk marketing orders. 

Collectively, these four orders account for 55% 

of the U.S. milk supply, according to Amanda 

Durow, vice president and dairy specialist with 

CoBank. 

The Northeast alone reported 15 million gallons 

of milk dumped, the highest of the four orders. 

Durow said that milk is dumped at some levels 

each year because of production seasonality 

and limitations on processing plants. Dumping is 

usually highest from April to June when the 

spring flush occurs. 

But the fact that the COVID-19 crisis hit just as 

spring flush was kicking into gear exacerbated 

an already difficult situation for farmers. 

Now that things have settled a bit, the industry 

is assessing where it goes next. 

Three farmers — Ben Gingg of Triple G Dairy in 

Buckeye, Ariz.; Greg Sabolik of Bred and Butter 

Dairy in Kensington, Minn.; and John Knopf of 

Fa-Ba Dairy Farm in Canandaigua, N.Y. — talked 

about how the COVID-19 crisis is affecting their 

farms and how the industry should go forward 

during a recent webinar. 

Gingg, owner of Triple G Dairy in Buckeye, Ariz., 

a 4,000-cow dairy and crop farming operation, 

had to cut milk production by 10%. 

“We’re one of the areas that dumped a lot of 

milk,” he said. His farm is part of a large dairy 

cooperative in Arizona where farms average 

around 2,500 head. 

How did he cut back? He went from three times 

daily milking to twice daily milkings in a rotary 

parlor, and he also culled cows. He also modi-

fied the feed rations to cut back on production. 

“We had quite a few things we had to do to cut 

back milk,” he said, adding that close to 20 mil-

lion pounds were dumped by the cooperative in 

April. 

The fact that restaurants have started opening 

back up has helped the situation somewhat, but 

the big bottleneck was the cutback in cheese 

production by the co-op’s cheese customer. 

“It meant a lot of milk on our hands that 

couldn’t get run through a dryer,” he said. 

Many dairy farmers across the Northeast 

dumped milk, but John Knopf, who farms 30 

minutes south of Rochester, N.Y., and has 575 

cows and 800 acres, was lucky. His milk cooper-

ative anticipated market needs and aligned pro-

duction with consumer demand. 
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They’ve been able to manage. We have not had 

to dump any milk. We don’t have any produc-

tion controls right now,” he said. “We’ve gotten 

through this a lot better than my friends and 

neighbors who are sending milk to other chan-

nels.” 

Sabolik, a partner in Bred and Butter Dairy — a 

500-cow dairy and 1,600-acre crop farm — was 

also lucky that his cooperative didn’t have to 

dump milk. 

The CEO of the co-op, Sabolik said, was proac-

tive in communicating with members about ex-

cess production and the effects of COVID-19. 

“So that was very much appreciated. There was 

never a formal ask to voluntary cut back. We’ve 

come out of this fairly unscathed economically,” 

he said. 

Adjusting to the 'new normal' 

Sabolik said that his employees must wear 

masks and are encouraged to take other pre-

cautions, such as washing hands and using hand 

sanitizer. 

The fact that the industry wasn’t nimble enough 

to move excess product from schools and other 

institutions to grocery stores and places where 

it was needed was a problem, he said. 

“No farmer ever wants to see any food wasted, 

regardless of whether we are getting paid or 

not,” he said. 

Asking dairies to cut back on production hits 

farmers hard, he said, since expenses largely 

stay the same. It makes running a dairy farm 

difficult and unprofitable. 

Knopf said he thinks it will take a couple of 

years for foodservice and institutional sales to 

recover. In the meantime, he thinks processors 

need to rethink their supply chains in order to 

meet consumer needs and better respond to a 

crisis in the future.   

“This is going to have a long tail. The dairy in-

dustry isn’t going to go away, but it will cer-

tainly look a lot different. Retooling and innova-

tion is needed,” he said. 

Gingg said that he isn’t so sure what the “new 

normal” will look like, but there has clearly been 

a shift from foodservice to retail. 

 
With only one dairy cooperative in Arizona, 

though, it’s a delicate thing to balance. He said 

the cooperative is opening a dairy plant soon 

that will produce more fluid and allow the coop-

erative to shift sales from Class IV, the lowest 

paying price, and help balance their supply 

chains.   

Enough government help 

Knopf said that he appreciates the govern-

ment’s rollout of programs such as the Payroll 

Protection Plan and the Coronavirus Food Assis-

tance Program. But he thinks enough is 

enough.   

“I think it’s enough. I worry about distorting 

market signals. We’re in a commodity business, 

and price is the only tool out there to balance 

supply and demand,” he said. 

Gingg said that labor is a continuing issue where 

he’s located. Being close to Mexico, he’s been 

able to get workers through the TN Nafta Pro-

fessionals visa program. But it’s been a struggle 



getting workers back as the workers must re-

turn home every year and get a renewal. It’s 

been made more difficult with the COVID-19 

pandemic. 

 

 

Food Authority Dumps Heavy Adulterated Foods 
16th June 2020 

https://www.urdupoint.com/en/pakistan/food-authority-dumps-heavy-adulterated-foods-948363.html 

 
UZAFFARGARH, (UrduPoint / Paki-

stan Point News - 16th Jun, 2020 ) 

:Punjab Food Authority (PFA) on 

Tuesday dumped about 167 liter soda, 20 liter 

adulterated milk with same quantity of cook-

ing oil and 31 kg expired food goods while con-

ducting raids at location called Head Muham-

mad Walla went famous for recreational activi-

ties here. 

Operation led by director operation Atta-ul-Haq 

khokhar sealed Kashif Kareem Separation 

Unit from where aforesaid material was sold 

out to customers. 

Director Operation directed the person in-

charge of the eatery center to hold labeling of 

products with mentioning expiry date before 

projecting in market in accordance with rules 

and regulation. Unhygienic ingredients would 

cause hepatitis, tuberculosis and other form of 

viral diseases. He vowed PFA would keep on 

holding crackdown against sale of substandard 

foods and detecting mafia involved into the 

crime. 

 

Idaho Milk Products Milk Innovation Center Virtual Tour Revision 
June 16, 2020 11:40 AM EDT 

https://www.streetinsider.com/Globe+Newswire/Idaho+Milk+Products+Milk+Innovation+Center+Vir-

tual+Tour+Revision/17012421.html 

erome, ID, June 16, 2020 (GLOBE NEWS-

WIRE) -- Idaho Milk Products will be offer-

ing virtual tours of their Milk Innovation 

Center (MIC) that includes a state-of-the-art 

processing area, an instrumental lab and a 

multi-purpose room for product evaluations 

and conferencing. The virtual tours will primar-

ily focus on the process formulations for Ready-

to-Drink (RTD) beverages, protein bars and ice 

cream.  

This addition provides customers the ability to 

work directly with the Idaho Milk Products re-

search and innovation team to build custom ap-

plications and work on new product develop-

ments based on their individual needs.  

“Idaho Milk Products’ fresh, highly functional 

milk ingredients are tailored to meet the desire 

to increase the protein load in RTD (Ready-to-

Drink) beverages, yogurts, RTMs (Ready-to-

Mix), weight management, and sports and adult 
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nutrition products,” said Dr. Chenchaiah Ma-

rella, Vice President of Research and Product 

Development.  “With state-of-the-art equip-

ment in our Milk Innovation Center, we assure 

our customers are receiving expert help in for-

mulating their products with quality ingredients 

in a timely manner and with confidence.”  

“The MIC takes our commitment to excellence 

to the next level,” commented Corinne Barry, 

Sales Manager for Idaho Milk Products. “We can 

support our customers from product concept 

and benchtop work through complete shelf life 

evaluations, using our industry-leading ingredi-

ents. On our path to continuous improvement 

and dedication to our clients, the MIC is a giant 

leap forward. We anticipate sharing it with our 

customers as we work together to build their 

next product success story.” 

“At Idaho Milk Products, we are guided by a 

purpose that helps us understand why we exist. 

It is captured by the phrase “bringing value to 

milk for generations” and our Milk Innovation 

Center is another step in our journey of con-

stantly pursuing the meaning of that purpose in 

a very practical way,” said Daragh Maccabee 

CEO of Idaho Milk Products. “Our investment in 

the MIC will enhance our capabilities to better 

serve our customers, meet market demands 

and provide our R&D team with the tools to lev-

erage their expertise and extraordinary passion 

for dairy products in new and innovative ways. 

Most importantly, it will be a place of collabora-

tion where we can channel our beliefs that the 

nutritional potential of milk is never-ending.”

 

 


